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IS UNDERWAY

Golfers in THE PLAYERS Championship hit some practice

shots on Tuesday, March 9, at THE PLAYERS Stadium Course at
TPC Sawgrass. The tournament runs through Sunday, March 14.
Read more on THE PLAYERS throughout this issue

Photo by CRAIG O'NEAL

MORE THE PLAYERS honors military with THE PLAYERS hosts health equity | Navigating THE PLAYERS and
INSIDE: annual flyover celebration, page 4

forum with expert panel, page 5 | course map, pages 27-31

INSIDE: CHECK IT OUT! Business Weekly

The Recorder’s Entertainment Pages 32-38

EXTRA featuring TV listings, 3

i
- streaming information, Sports
_ puzzles and more! Pages 41-45

Serving Ponte Vedra and

LOTUS INCENTIVE PROGRAM the Beaches since 1969, EUROPEAN AUTO REPAIR EXPERTS
and now Nocatee
2021
EVORA
GT

On The Road from $96,950

904.998.9992 lotusofjacksonville.com 7 7315447602007 " 8 904.998.9992 Worldimportsusa'com




2 COMMUNITY NEWS FEATURING THE PLAYERS

Ponte Vedra Recorder - March 11, 2021

INSIDE

One of Us
Page 6

Business Weekly
Pages 32-38

In the Arts
Pages 39-40

Sports
Pages 41-45

Hugh Osteen

Florida Market Manager
hugh@opcfla.com

(904) 285-8831

Susan Griffin
Publisher
susan@opcfla.com
(904) 686-3938

Paris Moulden

Interim Editor

Page Designer/Reporter
paris@opcfla.com

(904) 285-8831, ext. 3943

Shaun Ryan

Reporter
shaun@opcfla.com

(904) 285-8831, ext. 3941

Holly Tishfield
Reporter
holly@opcfla.com
(904) 285-8831

April Snyder

Sales Assistant
aprils@opcfla.com

(904) 285-8831, ext. 3937

Ed Johnson

Senior Account Executive
ed@opcfla.com

(904) 285-8831, ext. 3940

Kristin Flanagan
Account Executive
kristin@opcfla.com

(904) 285-8831, ext. 3950

Jonathan Bueno
Circulation Manager
jonathan@opcfla.com
904-463-4407

Subscription Rates, Bulk Mail:

One year, $35; six months, $20. Rates
not applicable in Canada or overseas.

To subscribe, call (904) 285-8831.

Send us your news

We welcome submissions of photos, stories, columns and letters to
the editor. Let us know what’s happening. Email submissions to
pvrecorder@opcfla.com or bring them by our office at 1102 A1AN.,,
Unit 108, Ponte Vedra Beach. Submissions may be published in the
paper, on our website or on our social media platforms.

Visit our website at www.pontevedrarecorder.com

L

Find us on Twitter

Find the Recorder on Facebook at
www.facebook.com/ThePVRecorder

Also, check out the Ponte Vedra @PonteVedraNews
Recorder channel on YouTube. and on Instagram
@pvrecorder

NOTE TO READERS

Weekly newsletter: The Recorder offers a weekly newsletter every Monday that
outlines some of the top stories of the week, as well as providing access to our
E-Edition and Entertainment EXTRA! To get the newsletter emailed for free, email
don@opcfla.com. We'll add you to the list.

ADOPT A PET

CAT OF THE DOG OF THE
WEEK WEEK

Hello, my name Hi there. My name
is Nova.lam is Sasha and I am
a 2-year-old a 5-year-old fe-

female domestic
shorthair. | am
shy at first, but

male, spayed, lab/
terrier mix. | like
long walks and

I do love to be curling up next to
hugged and you as you read a
cuddled.lam good book. Older
looking for a children are great

family that can
show me atten-
tion and love
me just as much as | will love them. Come in to
the Pet Center for a meet-and-greet with me. You
will see why I'd be a great fit! #57495

— as long as they
have their own
books. A quiet home is what | need, where | can be
queen of my castle with no other pets to compete
with. Come on in to the Pet Center and see just
how compatible we can be. #57460

Any new pet being introduced to a new home will need time to adjust to its new environment. Please rein-
force house training and behavioral training, and be mindful of interacting with other pets.

St. Johns County Pet Center

Cat adoptions are $30 for males and $40 for females. Dog adoptions are $45 for males and $60 for females.
Adoption fees include microchipping, neutering/spaying, rabies vaccinations and shots. The Pet Center is
located at 130 N. Stratton Road in St. Augustine, off US. T between County Road 210 and International Golf
Parkway. Business hours are Tuesday through Friday 9 a.m. to 4:30 p.m. and Saturday 9 am. to 4 p.m. The
center is closed to the public on Sunday. On Monday, the office is open by appointment only to claim a lost
pet. For more information, please call the St. Johns County Pet Center at (904) 209-6190.

who are interested in receiving the COVID-19
vaccine may preregister for an appointment by
visiting sjcvaccineappointment.sjcfl.us. Those
who preregister will receive an automated phone
call from (904) 295-3711 with an assigned
appointment date and time. Individuals who
choose to decline the appointment will remain
preregistered, and will receive a subsequent
phone call with an alternative appointment.

COVID-19 vaccination appointments open
to additional populations

St. Johns County is now accepting COVID-19
vaccination appointment preregistrations for
persons who are 60 years of age and older. In
addition, persons deemed by a physician to be

extremely vulnerable to COVID-19 may also re-
ceive the vaccination through St. Johns County
with a Florida Department of Health COVID-19
Determination of Extreme Vulnerability form
signed by a physician. Qualifying individuals

Upon arrival at the vaccination site, appoint-
ment holders will be required to provide date of
birth, proof of Florida residency, and if under

BRIEFS continues on Page 3

PUZZLE SOLUTIONS

Solutions correspond to last week’s puzzles.
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Briefs

Continued from 2

60 years of age, proof of employment as
a K-12 school employee who is 50 years
of age and older, a sworn law enforcement

officer who is 50 years of age and older, a
firefighter who is 50 years of age and older,
a healthcare provider with direct patient
contact, or a Florida Department of Health
COVID-19 Determination of Extreme Vul-
nerability form signed by a physician. The
appointment preregistration system is only

REAL ESTATE COMPANIES

2f THE WORLD

for individuals who are receiving their first
dose of the COVID-19 vaccine. Call (904)
295-3711 for additional information, or to

request assistance with preregistration.

St. Johns County vaccination program
recognized statewide

Gov. Ron DeSantis recognized St. Johns
County for having the highest senior
population vaccination rate in the State.
As of March 4, St. Johns County has
administered more than 40,000 COVID-19
vaccines at the Solomon Calhoun Com-
munity Center COVID-19 vaccination
site. Approximately 79% of the more than
55,000 St. Johns County residents who
are 65 years of age or older have received
at least their first dose of the COVID-19
vaccine. In addition, more than 59,000 St.

Johns County residents, or approximately
22% of the total population, have received
at least their first dose of the COVID-19
vaccine.

Spyglass Beach Walkover temporary-
closure

The Spyglass public access beach walk-
over, 8202 A1AS., will be closed begin-
ning March 15 to rebuild the steps dam-
aged during Hurricane Dorian. The project
is scheduled to be complete in three weeks,
and access to the walkover and parking
area will be restricted during construction.
For a complete list of St. Johns County
beach access points, visit www.sjcfl.us/
Beaches/Access. For more information,
call Beach Services at (904) 209-0331 or
follow @SJCBeaches on Facebook.

CUSTOM BUILDING & REMODELING
SINCE 1962
RESIDENTIAL / COMMERCIAL

CBC026189

PV2-1Lv45857

(904) 737-5412 ¢ tomtroutine.com
Contact us for a FREE consultation!

N

Watson Realty Corp., REALTORS®

CONGRATULATIONS 2020 AWARD WINNERS!

PLATINUM PINNACLE AWARD $25-50 Million in Closed Volume

Missy
DeKay

SILVER PINNACLE AWARD

The Luxury
Leaders Team

$5-10 Million in Closed Volume

Rhonda Gummerman

John Richardson

Barbara Maple

GOLD PINNACLE AWARD

LUXURY
| PORTFOLIO

INTERNATIONAL

$10-25 Million in Closed Volume

The Beard
Team

PRESIDENT'S AWARD

Herbkersman
Team

$3-5 Million in Closed Volume

Ruby
Newman

Denise Miles-
Tagami

Kay Kennedy Coastal Luxury
Team Team

When you choose a Watson agent, you get award-winning legendary quality of service.

Ponte Vedra Office: Highest Closed Volume in North Florida Region

Contact us today: 904.285.6300
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125th Fighter Wing conducts annual
flyover to honor and celebrate military

By Shaun Ryan

Health and safety protocols may have
forced the suspension of the Military
Appreciation Day ceremony this year
at THE PLAYERS Championship,
but one annual tradition was upheld
Tuesday.

At noon, four F-15 Eagles from the
125th Fighter Wing/FLANG roared
across the sky over the clubhouse at
TPC Sawgrass, the No. 18 fairway and
the iconic No. 17 hole.

Minutes later, the jets flew over
Naval Air Station Jacksonville, the
St. John River and finally downtown
Jacksonville, afterwards landing at
Jacksonville International Airport. Prior
to their arrival at TPC Sawgrass, the
125th Fighter Wing flew over Naval Air
Station Mayport.

“The 125th Fighter Wing, Home of
the Thunder, is extremely proud to per-
form the flyover for Military Apprecia-
tion Day in honor of our fellow service
members and community of support-
ers,” said Col. Matthew J. French,
commander. “This year’s flyover will
be even more meaningful as it’s an op-
portunity to show our gratitude to all of
our Florida National Guardsmen, first
responders and medical providers that
are serving locally at COVID-19 testing
and vaccination sites, bringing peace
and calm to our families, friends and
neighbors throughout Jacksonville and
across this great state.”

In fact, the 125th Fighter Wing
played a crucial role in the state’s re-
sponse to COVID-19 over the past year.

Since March 2020, more than 580
125th Fighter Wing airmen have been
on duty at community-based testing
sites, assisted living facilities, airports
and food banks providing support. They
have assisted with testing, screening,
food distribution and traffic control.

Currently, 100 personnel have been
activated across the state.

In reference to those serving at the

Photos by Craig O'Neal
A veteran walks the grounds at TPC Saw-
grass during Military Appreciation Day.

testing and vaccination sites, French
called the flyover “a small demonstra-
tion of a huge appreciation we have
for their selfless service and steadfast
resolve to support us all in these most
trying times.”

More than 1,600 citizen-airmen are
assigned to 25 units within the 125th
Fighter Wing. It operates across seven
geographically separated locations.

In addition to its F-15 air superior-
ity mission, citizen-airmen provide
experienced CV-22 operations and
maintenance support to Air Force
Special Operations Command missions
from Hurlburt Field, operate counter-
space systems at Cape Canaveral Air
Force Station, provide joint force-com-
munications from MacDill Air Force
Base and deliver rapid engineer, heavy
construction, repair capability and
combat weather forecasting from Camp
Blanding Joint Training Center.

ABOVE: Four F-15
Eagles from the
125th Fighter
Wing/FLANG fly
over THE PLAYERS
Stadium Course at
TPC Sawgrass on
Tuesday, March 8.

LEFT: Military
service members
take partin the
festivities during
it THE PLAYERS’
annual Military
Appreciation Day.

THE PLAYERS to host essential workers and
leaders serving community during pandemic

Complimentary tickets provided to organizations to share with personnel

Although fewer tickets are available to THE PLAYERS
Championship 2021, it did not stop the PGA TOUR’s
flagship event in committing tickets for essential work-
ers and leaders serving the Northeast Florida community

during the pandemic.

From Thursday, March 11, through Sunday, March 14,
these community members will have access to hospitality
venues on the famous Island Green 17th hole.

“After everything that these essential workers have gone
through over the last year, collaborating with our Proud

Partners to provide these heroes with access to the tourna-
ment is the very least we could do,” said Jared Rice, execu-
tive director of THE PLAYERS. “We have a responsibility
to honor and recognize their selflessness as well as the many
sacrifices they have made, and are continuing to make, dur-
ing the COVID-19 pandemic. We are honored to give them
a special experience at this year’s championship.”
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THE PLAYERS, Optum host discussion
on health equity in Northeast Florida

Health care leaders address
root causes, propose
solutions for disparities

By Shaun Ryan

In two Jacksonville ZIP codes five
minutes apart — 32209 and 32207 — life
expectancy differs by 15 years.

In an effort to address the root causes of
disparity in health outcomes — not just in
that part of Jacksonville but everywhere
— a panel of five experts gathered Friday,
March 5, at TPC Sawgrass for a virtual
discussion accessible to the public via
Zoom.

“Place Matters: Understanding Condi-
tions that Influence Health” was hosted
by THE PLAYERS and its Proud Partner,
Optum.

Charles Griggs, a board member for 100
Black Men of America, a men’s service
organization with a focus on mentoring,
was the moderator for the discussion,
which began by looking at health dispari-
ties between Northeast Florida counties.

According to the Robert Wood Johnson
Foundation, St. Johns County ranks first
in the state for quality health outcomes.
By comparison, Clay ranked 27th, Nassau
33rd, Duval 45th and Baker 49th.

Dr. Leon Haley Jr., UF Health CEO,
broke down the outcomes into two ele-
ments: length of life and quality of life.
The latter related directly to the discussion
topic as this was the realm in which dis-
parities could be identified and solutions
proposed.

Photo by Susan Girffin

Charles Griggs (far left) moderates a health equity panel discussion as health care experts Michael Currie (from left), Dr. Leon Haley Jr., Dr. Laureen
Husband, Megan Denk and David Garfunkel weigh in on the reasons for, and possible solutions to, health care disparities in Northeast Florida dur-

ing a live-stream event hosted by THE PLAYERS Championship on Friday, March 5, at TPC Sawgrass.

One of the central issues was the rela-
tionship between health and social deter-
minants, such as education, employment,
housing, transportation and infrastructure.

“If you’re food insecure, and you don’t
know where your next meal is going to
come from, everything else is null and
void,” said Dr. Laureen Husband, director
of public policy and community engage-
ment for Feeding Northeast Florida.

She said that in 2020, her organiza-
tion provided 55 million pounds of food
to those in need. To move people away
from food lines and toward a more desir-
able outcome, she suggested the creation
of community-based, nonprofit grocery
stores.

That’s because many live in areas
considered “food deserts” where there are
no groceries nearby. The reason for this is

that small communities cannot financially
sustain a supermarket.

“Take out the ‘super,” and just concen-
trate on the market,” Husband said. “We
need to have a market that that commu-
nity, based on income level, will be able to
support.”

A major factor in health outcomes, as

HEALTH continues on Page 15

PGA TOUR player Billy Horschel hosts campaign for Feeding
Northeast Florida; invites others to join him in fighting hunger

Recorder file photo
Billy Horschel is hosting the #DriveOutHunger
campaign benefitting Feeding Northeast
Florida through Sunday, March 14.

By Shaun Ryan

THE PLAYERS Championship is back
and so is a campaign by one of the PGA
TOUR’s top golfers to fight hunger in the
region.

Once again, five-time PGA TOUR win-
ner, 2014 FedExCup champion and Ponte
Vedra Beach resident Billy Horschel is
hosting his #DriveOutHunger campaign
for Feeding Northeast Florida (FENEFL).

The nonprofit provides healthy food
and critical resources to those struggling
with food insecurity across eight regional
counties.

Horschel will donate $1,000 for every
birdie and $5,000 for every eagle he
makes during THE PLAYERS to Feeding
Northeast Florida. He is also encouraging

CHARITIES OF THE DAY

Read more about Feeding Northeast Florida
and other Charities of the Day THE PLAYERS
Championship is supporting. Pages 12-15

fans, supporters, friends and sponsors to
do their part by going to www.feedingnefl.
networkforgood.com/projects, choosing
“Billy Horschel’s #DriveOutHunger Cam-
paign” and selecting the desired donation
amount.

Supporters can also go directly to the
donation site at https://feedingnefl.net-
workforgood.com/projects/13210-billy-
horschel-tpc-challenge.

2021 marks the campaign’s seventh
year.

“Brittany and | got involved with the

food bank after we had our first daugh-
ter, Skyler,” said Horschel by email. “It
became more clear to us how important
it is to put food on the table for children.
Food insecurity is not just an issue for the
homeless, but for hard working families
who often work two or three jobs to make
ends meet. Families who have to choose
to pay the electric bill or buy groceries. To
be able to help make a difference means a
lot to us.”

He said a single dollar will provide six
meals at the community food bank.

“It doesn’t take a lot of money to make
a big difference,” he added.

Each day in Northeast Florida an esti-
mated 326,000 live with food insecurity,

HORSCHEL continues on Page 15
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Nancy Nichols of Atlantic Beach chairs the gallery management committee for THE PLAYERS Championship.
She has been volunteering with the tournament since 1976.

As told to Shaun Ryan

How did you first become involved with
THE PLAYERS?

I was involved in the National Association of Insurance
Women. We worked closely with a lot of the insurance
agencies in town, and one of those agencies was Haynes,
Peters & Bond.

Hank Haynes later became one of the volunteer
tournament chairmen. Hank asked me and other people to
come out and help him — he was over commissary that
year.

So, there was a group of us that went out and helped
run the commissary committee. It was a different vendor
than we have today. So, Kiwanis might have had a hot
dog and hamburger stand and then Rotary might have had
something. Those types of things.

My older brother had volunteered for a number of years,
even all the way back to when it was the GJO. So, I was
aware of it, and what it lent to the community and all of
Northeast Florida, actually, and the charities and that whole
aspect of it.

But, that was my first year out there, working with Hank
Haynes on the commissary committee.

What committees have you been involved with?

I went from commissary to the patrons committee. There
was a bank here in town called Atlantic National Bank, and
Al Sinclair was president. The bank sponsored the patrons
at that time; it had a tent located off the green on No. 9.

We would go out and pick up patrons when they came
and parked in the club parking lot. We had food, and they
had some bars and a TV set. We had a telephone in there
— back before the days of cell phones. It was just basically
a chalet-type tent for patrons.

I did that for a few years. Then I moved over to marshal
committee, and I’ve been on marshal committee in some
form or another since then.

This year, it got changed to gallery management. The
name is more reflective of the duties of the committee.

What do you do on the committee?

I have been chairman of the committee for the past four
years.

I started out as a hole marshal, and hole marshals are
the folks that stand out there and put their hands up and
tell people to be quiet, man the ropes and kind of help spot
balls and whatever else needs to happen out there around
the hole.

Then, after a number of years being a hole marshal, I
was asked to become a hole captain. My first hole that |
was captain on was hole No. 5. | did that for a number of
years, and then [ was asked to become what at that time we
called majors, but now they’re called coordinators. As a
coordinator, you manage three holes.

This year, we have 451 volunteers for that committee
— in years past, it’s been about 700 — and you can’t just
have a chairman. You know, you’re trying to manage 700
people. That’s impossible. Or it would not be very well
run.

So, there’s sort of an internal hierarchy. You’ve got the
individual on the hole. You’ve got captain, and then you’ve
got a major or coordinator. Then you have assistant chairs:
one over the front nine and one over the back nine.

I also have a third assistant chair who is over our
personal headquarters area. And then I’m the chairman of
the committee.

How has COVID affected what you do?

Last year, we had to shut the whole thing down
on Thursday. And this year has been interesting for
everybody, because of the challenges with trying to
put on a tournament the size of THE PLAYERS and
reintroducing gallery — even though it’s a much
lesser number of galley spectators.

So, everybody will wear a mask, including
spectators. You’d be wearing them the entire time
you’re there during your volunteer shift, and there
are sanitation stations around.

The gallery management volunteer stands right
there by the ropes. They’re stationed all around
the hole. And when it’s necessary — let’s say the
player’s ball came over and was resting just a foot
or two from the rope and you want to try to maintain
at least six feet — they’re going to be asking people
to step back.

Photo provided by Nancy Nichols

Tell me about your volunteers.

Over 45 years, obviously, there have been some
wonderful times and great experiences meeting amazing
people from our local community and people that come in
from all over the United States. We have a lady that lives
in California, and she comes every year to volunteer and
be a hole captain. And we have people come down from
Canada. I have one gentleman, he lives in Scotland; he’s
been coming over here for years and years volunteering.
And he’s bummed out because he can’t come this year.

Do your volunteers interact with the players?

I’ve always tried to impress this on all the volunteers
in this particular committee: the players, although they’re
wonderful, nice people, they’re at work. So, they’re not
going to walk over and joke with you and tell you stories.
So, while there are times when you have some interaction
with players, it’s kind of rare.
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Bolles PVB Campus 2nd graders stage drive-through wax museum

Second graders on the Bolles Lower School Ponte
Vedra Beach Campus sharpened and shared their public
speaking competencies at the school’s annual second-
grade Wax Museum on March 4.

This year’s presentation was a little different than
years past, but the “drive-through” visitor experience
proved to be a wonderful enhancement to the event.
Typically held onstage indoors, the 2021 Wax Museum
was relocated to the carpool drop-off sidewalks where
parents and other guests enjoyed a mobile tour of the
exhibition.

The showcase demonstrated students’ grasp of
research material and their ability to present it. Prepara-
tion for the annual Grade 2 Wax Museum event requires
significant research and presentation skills of students,
who spend weeks beforehand studying historic luminar-
ies and readying accurate portrayals.

The event is a rite of passage for students on the
Bolles Lower School Ponte Vedra Beach Campus. After
selecting their historical figure, students began learning
key facts about their characters — from their childhood
interests to their biggest achievements in life. In art

class, they painted portraits of their subjects. In the final
weeks, students considered how they might portray
their characters onstage — writing scripts and develop-
ing costumes and props that would best tell their story
in a performance setting. This year’s event also includes
a pre-recorded video production.

Some of the characters included Abraham Lincoln,
Beethoven and Sacagawea among many others. About
25 second-grade students practiced the art of public
speaking by sharing their historical findings with confi-
dence and presence.

Atlantic Beach Retreat

Ideally located in Atlantic Beach, this 3-story townhome is
only two blocks away from the ocean, as well as the Beaches
Town Center. Enjoy the home’s rooftop deck or the easily
maintained backyard oasis complete with a 6-ft. privacy
fence, covered patio, and relaxing hot tub.

3 bedrooms, 2 F/2H bathrooms $810,000

Well Appointed Sawgrass Country Club Patio Home
This patio home was fully renovated in 2020 with waterfront
views and southeastern exposure. Impeccable attention to detail
in interior design includes Master BR/BA both upstairs and down,
and fully heated and cooled detached 2 car garage. Lush land-
scaping, courtyard entry and outdoor lighting are the finishing
touches. 3 bedrooms, 3 bathrooms + office. $1,595,000

Pristine Craftsmanship on Ponte Vedra Blvd.
Thoughtfully designed and showcasing exquisite craftsman-
ship throughout, this custom coastal home offers master
suites on both floors, along with an office, loft area, ample
storage and a flex space ideal for a 5th bedroom.

4 bedrooms, 5.5 bathrooms $2,150,000

Stunning Riverfront Estate

Riverfront/SanMarco. Instantly makes you feel you've been
swept away to a chateau in France. Exquisitely designed
with extensive custom finishes, this 10,204-sq.-ft. home is a
masterpiece in design and built for entertaining.

5 bedroom, 6 full bath, 5 half bath $5,995,000

Oceanfront Beach Escape

Located between The Lodge and the Cabana Beach Club,
this second-story condo gives elevated views of the beach
while maintaining the unit’s privacy and security. Includes a
large covered balcony and ground floor storage.

3 bedrooms & 3 bathrooms $1,585,000
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Rotary, Recorder seek nominations
for 29th annual Local Heroes Awards

The Rotary Club of Ponte Vedra motto, “Service Above Self.” From and raise a family. mailed to: Local Heroes Awards Com-
Beach and the Ponte Vedra Recorder volunteering with local charities to Residents who know of an individual  mittee, Rotary Club of Ponte Vedra
are seeking nominations for the 29th giving back through the arts, education, they believe is deserving of recognition  Beach, PO Box 70, Ponte Vedra Beach,
annual Local Heroes Awards. environmental protection activities and  as a Local Hero are encouraged to com- FL 32004. To submit a nomination
Presented each year, the Local more, the Rotary Club of Ponte Vedra plete the nomination form on this page  online, go to pvbrotary.org and click on
Heroes Awards recognize individuals Beach and Recorder seek to recognize and email it to Rotarian Steve Crosby the “Nominate a Local Hero” link on
who give back to the community and the “unsung heroes” who make Ponte at stevecrosby101@gmail.com. the home page.
reflect the spirit of the Rotary Club’s Vedra such a special place to live, work Nomination forms may also be The deadline for submission of nomi-
r—-- - - - - - - - - - - - - --------- - - — — — —/ 7

| |
| The Rotary Club of Ponte Vedra Beach |

| in cooperation with The Ponte Vedra Recorder |

| 2021 Local Heroes Awards Nomination Form |

Nominate your friend, neighbor or colleague for the Local Heroes Awards
| recognizing individuals who give back to the community! |

| Complete and return this form, or submit your nomination online at: pvbrotary.org |

| Nominee Information: |

Name:

Address:

| Email address: Telephone: |

| Nominee’s contributions to the community (attach additional pages as needed): |

| Nomination Submitted By: |

Name:

Address:

| Email address: Telephone: |

Nomination Deadline: March 31, 2021
Email entries to: stevecrosby101@gmail.com Thank you fOI" |

| or mail to: Local Heroes Awards, Rotary Club of Ponte Vedra Beach your nominaﬁon! |
| P.O. Box 70, Ponte Vedra Beach, FL 32004 |
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Top-ranked
neurological

care. Nearby.

Maria Hella, MD, and Pouya Shooliz, MD, have joined Baptist Neurology Group conveniently
located at Baptist Medical Center Beaches. Dr. Hella and Dr. Shooliz are board-certified
neurologists who believe in providing the highest quality patient-centered care. In addition,
Dr. Hella is board certified in treating epilepsy.

Their specialties include;

« Stroke « Parkinson’s and other neurodegenerative
« Epilepsy and seizures disorders

« Headaches and migraines « Braininjuries

« Multiple sclerosis « Diagnosis of brain tumors and brain

« Alzheimer’s and cognitive impairment cancers

Baptist Neurology Group is recognized by U.S.News & World Report as a regional leader
in neurology and neurosurgery. Baptist Neurology Group physicians are highly-qualified
specialists and subspecialists who treat spine, brain and nervous systems conditions.

For an appointment BAPTIST
D 904.249.1041 W Neurology

Changing Health Care for Good’

© Baptist Health 2021
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Southeastern Grocers increases COVID-19
vaccination locations, expands eligibility groups

Southeastern Grocers, Inc., parent com-
pany and home of Fresco y Mas, Harveys
Supermarket and Winn-Dixie grocery
stores, in partnership with the Florida
Department of Health, U.S. Department of
Health and Human Services and the Cen-
ters for Disease Control and Prevention,
is now offering an additional 5,900 free
Moderna vaccines in 124 store locations,
while supplies last.

This expansion now includes appoint-
ments for newly eligible groups such as
daycare workers, preschool teachers and
educators in elementary, middle and high
schools to be vaccinated with no age limit,
in accordance with new Federal Retail
Pharmacy Program guidelines. In addi-
tion, Fresco y Mas, Harveys Supermarket
and Winn-Dixie stores will also administer
vaccinations to persons under the age of 65
deemed medically vulnerable by a physi-
cian, in accordance with the recent execu-

ST. JOHNS COUNTY LOCATIONS

Winn-Dixie Store No. 2: 2220 County Rd. 210 W, Ste. 200, Jacksonville, FL 32259
Winn-Dixie Store No. 5: 290 Solana Rd., Ponte Vedra Beach, FL 32082 (new)
Winn-Dixie Store No. 182: 3551 N. Ponce de Leon Blvd, St. Augustine, FL 32084 (new)

tive order by the state of Florida. As a
preferred retail partner in the fight against
COVID-19, the grocer will also continue to
offer free vaccines to health care work-

ers, residents and staff of long-term care
facilities and adults ages 65 and older in
accordance with the Florida health author-
ity guidelines, as available.

The grocer has also expanded vaccine
allocations to 55 new store locations and 11
additional Florida counties, including Bro-
ward, Columbia, DeSoto, Flagler, Jeffer-
son, Lee, Osceola, Palm Beach, Seminole,
Suwannee and Walton, in efforts to reach
even more underserved communities. The
55 new stores are in addition to the 69 loca-

tions that are currently administering the
vaccines throughout the state of Florida.
All qualified individuals are encouraged
to go to www.frescoymas.com/pharmacy/
covid-vaccine, www.harveyssupermarkets.
com/pharmacy/covid-vaccine and www.
winndixie.com/pharmacy/covid-vaccine for
timely updates including vaccine avail-
ability details, participating store locations
and to schedule an appointment online, as
available. The vaccines are free, with or
without insurance and appointments will
be made on a first-come, first-served basis.
Those with health insurance must provide
their health insurance card during their
scheduled appointment, and those with-

out insurance will need to present a valid
driver’s license or social security card.

While making their appointment, educa-
tors will need to follow the prompts in the
online scheduler to attest to their eligibility.
Medically vulnerable individuals under the
age of 65 will need to present the FDOH
form for physicians to certify that they are
extremely vulnerable to COVID-19 and
eligible to receive the vaccine. A link to the
form can be found on the online scheduler
website for easy reference and use.

As future vaccine allocation continues to
be determined and prioritized by the state
of Florida, HHS and the CDC, SEG has ro-
bust plans in place to administer additional
free vaccines directly to the front line at all
in-store pharmacies. SEG strives to be a
trusted health resource to the communities
it serves and operates 231 in-store pharma-
cies throughout the Southeast, including
159 pharmacies within the state of Florida.

OBITUARIES

Kay Slayden
Kay Slayden was born in Lyons, Ga., on
December 1, 1934, to parents Herbert and

www.richardsmattressandwicker.com

FONTE
J/EDRA

“REMIER
DOENTAL

FAMILY - COSMETICS - IMPLANTS

Marion Slayden.
He was married
to wife Nancy,
who pre-de-
ceased him, for
64 years. He is
survived by two
sons, Kevin and
Steve, daughters-
in-law Nancy
and Tiffany,
brother Herbert,
sisters Martha and Janice, and seven
grandchildren (Kevin, Jr., Spenser, Stew-
art, Sophie, Lucas, Lila, and Stephen).
Kay led an admirable life as a star ath-
lete, a wonderful husband and father, and
distinguished businessman. He earned All
State honors in football, basketball, and
baseball while in high school in Colum-
bus, Ga., and started at center for 4 years
on the Auburn University basketball team.
Following military service as an Air
Force officer in Korea, Kay worked as an
engineer in the 1960’s space program and

Kay Slayden

race to reach the moon. He went on to
serve as CEO of the Fortune 500 con-
glomerate Fuqua Industries. Later in his
career, PGA Tour Commissioner Deane
Beman asked Kay to start the Tour’s
highly successful marketing division.

Golf was a central feature of Kay’s life.
He taught both sons to play, with Kevin
playing at Princeton University and Steve
qualifying for multiple USGA champi-
onships after two years as a QB in the
NFL. His golf legacy continues with his
4 grandchildren in Ponte Vedra who all
play well (Kevin, Jr., Spenser, and Stewart
all earning college golf scholarships and
Lucas a highly ranked junior).

Despite Kay’s many accomplishments,
we will remember him most as a caring
husband, father, brother, and grandfather.

A celebration of Kay and Nancy’s life
will be held at Christ Episcopal Church in
Ponte Vedra this summer.

Nasuf Hatibov
Nasuf Hatibov, 90, of Ponte Vedra,

Florida, died March 5, 2021. Ponte Vedra
Valley Funeral Home, Cremation Center
& Cemetery — (904) 285-1130 — www.
pontevedravalley.com

Mahendrakumar Kantilal Jarecha
Mahendrakumar Kantilal Jarecha, 71, of
Saint Johns, Florida, died March 4, 2021.
Arrangements by Quinn-Shalz Family
Funeral Home & Cremation Centre, (904)
249-1100, www.quinn-shalz.com

Mary Jane Marino

Mary Jane Marino, 85, of Jacksonville
Beach, Florida, died March 4, 2021.
Arrangements by Quinn-Shalz Family
Funeral Home & Cremation Centre. (904)
249-1100 www.quinn-shalz.com

Brian Woodard

Brian Woodard, 40, of Neptune Beach,
Florida, died March 2, 2021. Ponte Vedra
Valley Funeral Home, Cremation Center
& Cemetery — (904) 285-1130 — www.
pontevedravalley.com

1770 St. John’s Bluff Rd - 904-503-1400
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Look! The Perfect Pristine Property on The Boulevard...

The Address: 1331 Ponte Vedra Blvd., Ponte Vedra Beach,
Florida 32082

The Lot: 150’ Frontage. 1.22 Oceanfront Acres. Over 53,000 Sq. Ft.
Lowest flood risk according to Floodfactor.com

The Plans: Building Plans specifically for 1331 are available.
Exquisitely designed, Fully engineered, and permit ready.

The Neighorhood: Highest Demand. Great Investment.

1329, North of 1331 closed March 1st, with multiple offers.

The Area: A+ schools, Beach and Golf Clubs, Beach, Intracoastal,
and Lake activities. St. Augustine 20 minutes.

The Beach Connection: Call Jeanne Caldwell anytime.

Make your Ponte Vedra Beach Dream Home come true.

Jeanne Caldwell
904-699-4991

SPECTRUM
REALTY
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THE PLAYERS assists Ascension St. Vincent'’s Foundation
efforts to provide health care to vulnerable populations

By Shaun Ryan

THE PLAYERS Championship contin-
ues to support the community this week
by shining the spotlight on a local charity
each day.

The Ascension St. Vincent’s Foundation
is the designated charity for Thursday,
March 11.

The foundation, established in 1982,
provides outreach and service to the
community by offering health care for the
underserved in Northeast Florida. It has
24 outreach programs.

“Our most well-known, and the one that
we partnered with THE PLAYERS on,
is our Mobile Health Outreach Ministry,
which is essentially a doctor’s office on
wheels,” said foundation President Vir-
ginia Hall.

The unit provides primary care, school
immunizations and school physicals in
five Northeast Florida counties free of
charge for those without insurance.

“Optum has also graciously and gener-
ously donated to help continue those
programs since 2017,” Hall added.

Optum is one of the tournament’s
Proud Partners and part of the United-
Health Group. It is a leading information

Photo provided by Ascension St.Vincent's

The Ascension St. Vincent’s Foundation’s Mobile Health Outreach Ministry helps provide quality
health care to vulnerable populations in Northeast Florida.

and technology-enabled health services
business dedicated to helping make the
health system work better. With more
than 180,000 people worldwide, Optum
delivers solutions that help to modernize
the health system and improve overall
population health.

Optum selected the Ascension St.
Vincent’s Foundation as one of this year’s
charities of the day for the tournament.

In addition, Optum will be making a
donation to fund operations for the foun-

A blend of style and convenience, Sayla is a new
construction community in the highly coveted
intracoastal west area. Your new lifestyle awaits in

designer appointed townhomes minutes to Mayo

Clinic and the beaches. All homes feature spacious
open floor plans, smart home technology and
private garages. Call now to schedule a tour!

dation’s mobile health unit.

Last year, the foundation provided more
than 7,000 patients with free health care,
including medication management, free
prescriptions and even glasses.

This year, the coronavirus has created
more need in the community.

“Since the pandemic, the demand for
our services has increased dramatically,”
said Hall, “because a lot of people lost
their jobs, and a lot of those people are
ones who kind of live on the edge and are

in need of health care.”

She called support from THE PLAY-
ERS and Optum “a big deal.”

“It means that more people in Northeast
Florida, who would never have access to
care, are able to receive free health care,
which is life-changing for most people,”
she said.

Helping people get the health care they
need also helps them get back to work and
be productive members of society. It helps
improve their self-esteem and feelings of
worth.

Rory Mcllroy, an Optum Health ambas-
sador and the winner of the 2019 PLAY-
ERS Championship, visited the Mobile
Health Unit earlier this month and met
with Daniela and Dieggo Suarez — two
teens who have received care from the
unit.

“We are so grateful for Rory’s support
as well as the entire Optum team,” Hall
said. “This powerful partnership is making
a real difference in the lives of those most
in need.”

In addition to these partnerships, the
foundation depends upon donations from
the community to fulfill its mission. To
learn more or to make a donation, go to
givestvincents.org.

Now Leasing
904-584-5884

14304 Marina San Pablo Pl
Jacksonville, FL 32224



Ponte Vedra Recorder - March 11, 2021

COMMUNITY NEWS FEATURING THE PLAYERS 13

Book Trust to be THE PLAYERS' March 12 Charity of the Day

Nonprofit gets books
into hands of students
By Shaun Ryan

THE PLAYERS Championship will
shine a light on literacy Friday, March 12,
when its Charity of the Day — selected by
Proud Partner Morgan Stanley — will be
Book Trust.

Book Trust is a national early literacy
nonprofit founded 20 years ago in Colo-
rado that today has programs in 21 states,
including Florida. Locally, it has been car-
rying out its mission since 2018 at May-
port Elementary School in Jacksonville.

“It’s been a really successful program at
the school,” said Book Trust CEO Kellie
O’Keefe. “We have a great relationship
and partnership with Morgan Stanley and
PGA and the Kate & Justin Rose Founda-
tion.”

The nonprofit seeks to help every child
discover “the joy and power of reading,”
according to O’Keefe.

Students in the program get to order two
books a month out of a Scholastic flier,
the idea being that when children choose
books they want, they are more likely to
read.

The hope is that students will then cre-
ate home libraries and share their books

Photos provided by Book Trust

Book Trust aims to help elementary school children with little or no access to books
fall in love with reading and become lifelong learners.

with siblings and caregivers.

“The focal point is to create a culture
of literacy both in the classroom and at
the school that we support, as well as in
the living room and in the home,” said
O’Keefe.

This has been especially helpful over
the past year when circumstances have
curtailed access to books, even at public
libraries.

“I think that the Book Trust home
libraries in particular are acting as a learn-

Let us help you
look and feel

available now at

Sawgrass Village
340 Front Street, Suite 730
904.280.5955

lemontwistboutique.com

Hours:
Monday - Saturday, 10am - épm
Sunday 1am - 5pm

Check Us Out

Ready to tee off?

record-breaking ready!

lemontwistpy

ing safety net right now what with all of
these school closures due to the pandemic
and all of the distant-learning piece,” said
O’Keefe. “It is just really critical for kids
to actually have physical books in their
hands.”

This year, Book Trust delivered more
than 4,000 books to 500 students at
Mayport Elementary. Since the program
started there, it has delivered nearly
18,000 books to more than 1,400 students.

O’Keefe called Morgan Stanley “an

amazing partner.” For one thing, local
employees of the investment bank and
financial services company volunteer at
the school by reading to the students.

Morgan Stanley and its brand ambas-
sador, PGA TOUR pro Justin Rose, also
support Book Trust through the Eagles for
Impact Challenge. For every eagle made
at THE PLAYERS Championship, the
company will donate 1,500 books.

“These are excellent golfers, so they
make a lot of eagles, which we love,” said
O’Keefe.

To date, Morgan Stanley has donated
more than $1 million through the Eagles
for Impact Challenge.

Normally, Book Trust would have a
tent on the course during the tournament.
But with restrictions necessitated by the
pandemic, that isn’t possible this year. So
the PGA and Morgan Stanley have been
promoting the nonprofit via social media.

O’Keefe said Book Trust can easily
expand into other schools. All it needs
are a willing principal, teachers open to
ordering for the kids and some funding to
support the effort.

“We can basically start a new program
at a school really within a month’s time,”
O’Keefe said. “It’s just a question of
bringing those elements together.”

To learn more about Book Trust, go to
booktrust.org.

Heallhy Eating is Esdential

Would you like to try our
chef’s cooking?

Come in for a tour & we'll send
you home with a taste of the Covel!

Guaranteed to make your

stomach smile!

ASSISTED LIVING | MEMORY CARE
TheCoveAtMarshLanding.com

1700 The Greens Way | Jacksonville Beach, FL 32250

904-944-7184
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THE PLAYERS, Grant Thornton share mission with
Ronald McDonald House Charities of Jacksonville

By Holly Tishfield

For its fourth year in a row, local advi-
sory firm Grant Thornton is the Official
Professional Services Provider of the
PGA TOUR, and a Proud Partner of THE
PLAYERS Championship.

As a Proud Partner of THE PLAYERS,
Grant Thornton can select a local char-
ity as its official Charity of the Day, and
for this year’s tournament, it has chosen
the Ronald McDonald House Charities of
Jacksonville.

Despite this being the company’s first
time selecting the RMHC as its Charity
of the Day, this is not the first time the
Jacksonville firm has volunteered with
RMHC, and with the pandemic radically
effecting the way many nonprofits work, it
could not have been better timing.

The Grant Thornton firm has begun do-
nating meals to families staying within the
RMHC facilities, noting that due to safety
regulations with the pandemic, the RMHC
is relying on less volunteers than usual.

“We are stepping in to be able to offer
support,” said Carol Tarver, head of spon-
sorship and marketing at Grant Thornton.

Selecting the RMHC as its Charity of
the Day at TPC Sawgrass also gives the

NEPTUNE BEAC
* 1842 Strand St.

* 52,895,000 | MLS#1078924

* 4 Bedrooms | 3.5 Baths | 2,751 sq. ft
e 2-car Attached Garage

* Upscale Finishes | Spacious Lot

Provided photo

Grant Thornton representatives deliver “smile kits” to children as part of its Purple Paladin
program. Grant Thornton has selected the Ronald McDonald House Charities of Jacksonville to
be the Charity of the Day on Saturday, March 13, at THE PLAYERS Championship.

charity an opportunity to receive even
more local and financial support through
the PGA TOUR.

“Our firms tend to take on community
efforts that speak to their local community,
and we have used our Proud Partnership
to highlight them at more of a national

level,” said Tarver.

One of Grant Thornton’s nationwide
efforts to support local nonprofits is its
Purple Paladins Program, where select
nonprofit social entrepreneurs who tackle
challenges like disease, hunger, poverty
and inequality receive funding, business

guidance, volunteer support and a plat-
form for public attention from the firms.

On Feb. 11, Grant Thornton used two
of its Purple Paladin selections to deliver
goods to children and families staying
within the RMHC facilities.

Coming Up Rosies, Grant Thornton’s
very first Purple Paladin recipient, donated
“smile kits” for children to color, while
Weird Enough Productions, another re-
cipient, donated comic books.

These smile kits and comic books
donated at the RMHC were meant to
help children feel empowered and defy
stereotypes.

“Sometimes our children’s mobility is
limited, but the superheroes [in the com-
ics] show our children that it is all about
self confidence, and that you are still
strong and capable of anything you want
to do,” said Ashley Strickland, marketing
manager at RMHC.

The Grant Thornton organization se-
lected these two Purple Paladin recipients
because it felt that they aligned perfectly
with the mission at RMHC, and that it was
a mutually beneficial relationship.

“These are the people that are going
to do the best for the community,” said
Tarver. “They align with our core values.”

A'/ | N\ [ 4 k‘ ‘1
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SIGN UP NOW! EXPLORATION & IMAGINATION REQUIRED

THE COLLAGE COMMUNITY WELCOMES
Anthony Mortimer, MAT, EdD

-

Head of School, Elementary & Middle

CollageDaySchool.org

ollage

Day School 904.900.1439 - Ponte Vedra Beach, FL




Ponte Vedra Recorder - March 11, 2021

COMMUNITY NEWS FEATURING THE PLAYERS 15

Photo provided by the PGA TOUR
Billy Horschel and THE PLAYERS team with the PGA TOUR and TPC Sawgrass staff load food items

for Feeding Northeast Florida at TPC Sawgrass on March 13, 2020 in Ponte Vedra Beach. THE
PLAYERS and TPC Sawgrass will again be donating to Feeding Northeast Florida, which is the
Charity of the Day for Sunday, March 14, after this year’s tournament.

THE PLAYERS to aid
Feeding Northeast Florida
again with food donations,
Charity of the Day proceeds

By Holly Tishfield

Feeding Northeast Florida, a nonprofit
with a branch in Jacksonville, is the
region’s largest nonprofit food bank and
hunger relief network. In 2018 alone,
Feeding Northeast Florida distributed
more than 17 million pounds of food
and more than 14 million meals to over
257,300 food-insecure men, women,
children, seniors and families within its
service area.

The Feeding America network pro-
vides food for more than 61,000 food
pantries, soup kitchens and shelters
across the nation.

The Feeding Northeast Florida organi-
zation is no stranger to THE PLAYERS
Championship, having partnered with
PGA TOUR player Billy Horschel for
nearly seven years with his #DriveOut-
Hunger campaigns.

During the 2020 PLAYERS Champi-
onship, after official calls were made to
cancel the remainder of the tournament,
Susan King, CEO of Feeding Northeast
Florida, received an unexpected call
from TPC Sawgrass saying it wanted
to donate the remainder of their food to
the organization. King said 3% tractor-

trailers, roughly 22 tons, of food were
donated to FNEFL facility.

This year, TPC Sawgrass plans to
contribute to the FNEFL facilities yet
again by donating all remaining food to
the organization after the tournament,

S0 nothing goes to waste. On top of that,
Horschel will be hosting his #DriveO-
utHunger campaign yet again, where he
plans to donate $1,000 for every birdie
and $5,000 for every eagle.

“Having somebody like Billy, who
embraces the work we do... it is power-
ful,” King said. “And to have TPC’s
partnership and highlighting ... it creates
awareness in markets we may not con-
nect with.”

Feeding Northeast Florida is TPC
Sawgrass’ Charity of the Day on Sunday,
March 14. In previous years, this would
have meant tables, features and give-
aways at the actual PLAYERS Champi-
onship, but things look a little different
now. The FNEFL organization will not
be physically present at THE PLAYERS,
but TPC Sawgrass will honor them as
part of its new campaign titled ‘Defining
Moments,” where important moments
from the last year of TPC Sawgrass will
be highlighted.

Health

Continued from 5

identified during the discussion, is poverty.
David Garfunkel, CEO of Lift Jax, a
community-based initiative aimed at eradi-
cating poverty in one of Jacksonville’s
hardest hit neighborhoods, said the model
his organization uses has four pillars:
mixed-income housing, cradle-to-career
education, community wellness and long-
term financial vitality.
He also emphasized the importance
of working in partnership with residents
rather than just coming in to make changes

unilaterally. It was a perspective echoed by
other panel members.

Michael Currie, senior vice president
and chief health equity officer for Unit-
edHealth Group, proposed three things
needed to address health disparities: com-
mitment, partnerships and resources.

“Partnerships are important,” he said,
“because no organization can address this
by themselves.”

It was a point also expressed by others.

Megan Denk, representing the Northeast
Florida Healthy Start Coalition, addressed
one area that affected the health outcomes
for a community: the rate of infant mortal-

ity.

“Why in 2021 are we still dealing with
infant mortality?” she asked rhetorically.
“We have modern science and modern
medicine.”

She said that, in 2018, 147 babies in
the region did not make it to their first
birthdays. Examining the causes, social
determinants reappeared. Sixty-one per-
cent of the women in these cases didn’t
have access to health care prior to their
pregnancies.

Poverty, a source of stress, was also a
key factor.

“The women are dealing with toxic
stress,” Denk said.

This led to a discussion of the shortage

of behavioral health services. Institutional
racism was also identified as a source of
disparities.

Though solutions were proposed, Haley
emphasized a need to address the myriad
issues one step at a time.

“It is not a quick fix,” he said. “These
are long-term problems. It took years
to get to the problems, and it’s going to
take years to solve them, but we have the
resources if necessary.”

The panel discussion was one of several
events and activities that THE PLAYERS
Championship hosts to generate aware-
ness and support for organizations and
communities in the five-county area.

Horschel

Continued from 5

according to feedingnefl.org/driveouthun-
ger. The food bank connects millions of
pounds of food to a network of more than
150 social service agencies and programs.
It does this by “rescuing” high-quality
food that would otherwise be wasted and
then turning it into meals.

In 2018, Feeding Northeast Florida

provided more than 14.1 million meals, up
from 12.5 million the previous year.

Though THE PLAYERS Champion-
ship was canceled in 2020 due to the
COVID-19 situation, Horschel followed
through with his generosity and commit-
ment to feeding the hungry.

“Last year, when the tournament was
canceled and we weren’t able to play, |
felt it was more important than ever to
still make a donation and donated $20,000
to FENEFL,” he said. “In addition, I was

honored to help load the food trucks with
seven tons of food that was left over from
the canceled event.”

That food had been prepared for almost
10,000 people and would have gone to
waste but, with the help of TPC Sawgrass
Senior Executive Chef Azhar Mohammad
and his team, it was donated to Feeding
Northeast Florida.

This year, Horschel is returning to his
traditional means of helping to fight food
insecurity.

“I am looking forward to being back
at Sawgrass,” he said Friday, “and hope
to play four days of great golf, make lots
of birdies and a few eagles for Feeding
Northeast Florida. Everyone can make a
difference; please pledge to donate at least
$1 and provide six meals to those who
need it.”

The campaign is ongoing through Sun-
day, March 14.

To learn more about Feeding Northeast
Florida, go to www.feedingnefl.org.
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5 manatees released from Jacksonville Zoo

Jacksonville Zoo and Gardens had been caring for
five manatees at the Manatee Critical Care Center — the
highest number of the animals that have been housed in
the facility at the same time — and celebrated their suc-
cessful release at Blue Spring State Park last month.

Females Amelia and Irma were released Monday, Feb.
15, after spending almost a year at Jacksonville Zoo and
Gardens. They were rescued in 2017 as orphaned calves
and first taken to SeaWorld Orlando.

Orphaned manatees need to be large enough before they
can return to the wild, so Amelia and Irma came to Jack-
sonville on Feb. 20, 2020, to continue their development.

Three males were released at Blue Spring on Tuesday,
Feb. 16, each coming to the zoo this winter to be treated
for symptoms of cold stress, including skin lesions and
dehydration. When manatees spend too much time in water
colder than 68 degrees, cold stress starts to occur and will
affect many organ systems.

Manatees migrate to warm water sources in the winter,
such as springs and powerplant discharges, but they some-
times become entrapped in areas with cold water and may
not make it to the warmer water.

Two of the males were rescued in Merritt Island on Dec.
29 and Jan. 11. The third was rescued in the Ortega River
in Jacksonville on Jan. 18.

The releases at Blue Spring were assisted by the zoo’s
partners in the Manatee Rescue & Rehabilitation Partner-
ship, including the U.S. Fish & Wildlife Service, the Flor-
ida Fish and Wildlife Conservation Commission, Save the
Manatee Club and Clearwater Marine Aquarium Research
Institute. Staff from Blue Spring and the Volusia County
Marine Mammal Stranding Team also provided help.

People gather to return a pair of manatees to the water.

Each manatee was outfitted with a satellite tag and will
be monitored to ensure they are adapting in the wild and
staying in the warm water.

“Releasing these animals not only marks the success-
ful rehabilitation of five more manatees, it also frees up
critical space so additional manatees can be treated at our
700,” said Craig Miller, Jacksonville Zoo and Gardens

Photo by Joel Bell

curator of mammals. “This has been a tough winter for
manatees, so we hope we can help a few more with our
partners ... It truly takes a team to protect this threatened
species and | could not be prouder of the dedication of all
those involved with this program.”

To report an injured marine mammal, call the FWC hot-
line at (888) 404-3922 or dial *FWC on a cellular device.

St. Augustine Humane Society partners with WorkStarter to
train and hire St. Johns County high school graduates in 2021

The St. Augustine Humane Society has partnered with
the WorkStarter program for a fourth year while seeking
the attention of St. Johns County high school seniors.
The Humane Society has been chosen once again to offer
veterinary technician and pet groomer training positions
for 2021 high school graduates.

Since 2018, The WorkStarter program seeks to create
meaningful entry level jobs for high school graduates
who are not currently considering further education or ca-
reer training. The graduates are matched with local non-
profit organizations for an employment period of one year
and an hourly wage. WorkStarter donates the full cost of
the annual employment amount to the non-profit orga-
nization with additional human resources to help pursue
its goals and the high school graduate receives earnings
while demonstrating and further building job skills.

The WorkStarter program is funded through the Big
Drawer Fund of the American Endowment Foundation.
Since May 2018, WorkStarter has successfully matched
St. Johns County high school graduates with the Humane
Society and a myriad of local nonprofit groups.

WorkStarter candidates are required to be 2021 high
school graduates of any age, and may hold a General
Educational Development (GED) degree, and other
equivalents while looking for a full-time entry-level job
in St. Johns County.

The St. Augustine Humane Society has two available
positions including a veterinary technician yrainee and
a pet groomer trainee. For more information, go to the
website and apply at www.workstarter.org, and send a
resume directly to Carolyn Smith, St. Augustine Humane

Photo provided by St. Augustine Humane Society
Riley Brown, WorkStarter pet groomer trainee at St. Augustine
Humane Society from 2020.

Society’s executive director at adminl@staughumane.org.
For the veterinary technician trainee position in the Hu-

mane Society’s clinic, the accepted participant will begin

as an assistant and gradually work to become a vet tech

while gaining competency in general vet tech skills and
proficiency in all aspects of surgery preparation, surgical
assisting and post-operative care along with various clinic
administration and management skills.

“If making a difference in the lives of pets is important
to you, then this is a great job. The employment outlook
for vet techs is excellent,” Smith said. “As St. Johns
County continues to grow, there are more veterinarians
moving to the area and the need for trained vet techs is at
an all-time high.”

For the pet groomer position, the Society Pet Spa
is a comprehensive pet grooming salon located at the
Humane Society. The program participant will receive
hands-on training from the director of spa services and
two experienced groomers. As an entry-level groomer,
responsibilities include bathing pets and will advance
to more complex tasks along with learning how to use
veterinary and grooming practice software.

Upon mastery of all the grooming requirements, the
participant will receive a groomer’s kit of professional
tools, and eventually have the ability to transition to a
commission-based salary.

“Opportunities are found in veterinary clinics, large re-
tail pet store grooming salons, independent pet spas, and
boarding facilities with an excellent employment outlook
as the pet industry continues to grow,” said Smith.

At the Humane Society, the successful candidates are
encouraged to display the following characteristics with
compassion for animals, attention to detail, good commu-
nication skills, responsible work ethics, be a team player,
and physically fit to work with dogs and cats.
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abig THANK YOU

to all of my customers who
helped support me in 2020!

Whether you were buying, selling
or referring me - | appreciate YOU!

g 'Z REALTOR
Over $30 Million in Production in 2020!

Ranked #7

On the Jacksonville Business Journal’s
List of Top 100 Real Estate Agents

904.446.0495

JenniferWhiteSellsPVB@yahoo.com
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Sea

ow St. Augustine marks

10 years of service to coommunity

By Shaun Ryan

When your car breaks down along the highway, you
call a towing service. But who do you turn to when
your boat runs into trouble?

For the past decade, the answer has been Capt. Chris
Hampton, who owns and operates Sea Tow St. Augus-
tine.

“Boating has always been a huge part of my life,”
Hampton said. “Every day | am able to get out on the
water and help boaters. | love what | do.”

Sea Tow St. Augustine offers not just tows, but also
jump starts, fuel deliveries and pretty much “any type
of assistance you need on the water,” he said. That
includes freeing boats that have gotten grounded and,
on occasion, rescues.

“We work very closely with Fire Rescue and law
enforcement,” Hampton said.

The service covers the coastal areas from the Palm
Valley bridge south to the Flagler Beach bridge. Its cov-
erage extends into the ocean, and Sea Tow St. Augus-
tine has occasionally been called upon to help boaters
on the St. Johns River.

Hampton, who is originally from the New Smyrna-
Edgewater area, first got involved with Sea Tow 17
years ago when a friend bought the local franchise and
asked that he come to work with him.

“l decided to quit repairing garage doors and go to
work with my buddy,” Hampton said. “I didn’t have a
captain’s license when he asked me to come and work
with him, but because | had spent so much time on the
water, obtaining one wasn’t hard.”

In 2011, he was presented with the opportunity to
take over the business.

He owned the franchise just five years before facing
one of the biggest jobs of his career: cleanup after Hur-

ricane Matthew.

“There were a lot of marinas that were just complete
wreckage,” he said. “I actually had a crew from Sea
Tow Destin come to assist because the volume of work
was so high.”

The biggest challenge was getting boats back into the
water after the storm surge had swept them off their lifts
and into people’s yards or way up into the marshes.

And then, it happened again the following year.

“Matthew and Irma — it was like a one-two punch,”
Hampton said. “Just when | thought | was recovering,
we got hit again.”

Though anyone can contact Sea Tow St. Augus-
tine for assistance via the Sea Tow app, the services
are much more affordable for those who first obtain
memberships. In addition, members get priority when
Hampton has multiple jobs pending. In all, he has about
1,000 members in the St. Augustine area.

Hampton’s work has earned him accolades.

In 2018, his franchise was recognized by the Sheriff’s
Office with its Community Partnership Award.

In 2019, the Sea Tow Foundation presented him its
Foundation Hero Award for promoting boating safety,
including his support of the foundation’s Life Jacket
Loaner Program, which provides life jackets for anyone
to borrow daily at no charge. Hampton has helped
establish 13 loaner stations at boat ramps throughout
the area.

In addition, Hampton and his team have been actively
involved with the derelict vessel program to rid the
waters of dilapidated vessels left in the local waterways.
To date, they have removed about 30 boats that had
been abandoned and were safety hazards for boaters.

“We’ve cleaned up a lot of boats that have sat on
the bottom and in the mud for long periods of time,”
Hampton said. “Some of those jobs are difficult in the

Contributed photo
Capt. Chris Hampton is celebrating 10 years at the helm of Sea
Tow St. Augustine.

fact that they take a while to get them cleaned out so
that they will float again, and we can get them hauled
out and disposed of.”

The derelict boats are unsightly in a tourist-friendly
town like St. Augustine, and they pose environmental
problems as well, making their removal a critical ser-
vice to the community.

“We are thrilled to congratulate Capt. Chris on the
10th anniversary of business,” said Sea Tow CEO Capt.
Joseph Frohnhoefer III. “We take pride in the services
that we offer the boating community, and Sea Tow St.
Augustine maintains those standards in all they do.”

For further information on Sea Tow St. Augustine, the
app and membership, go to seatow.com.

St. Augustine to resume permitting of events

The St. Augustine City Commission
unanimously agreed to lift the moratorium
on permitting special events at its Feb. 22
meeting.

For an event to be permitted, organiz-
ers must submit a compliant plan with
the “Events and Gatherings: Readiness
and Planning Tool,” an eight-page docu-
ment prepared by the Centers for Disease
Control.

Many events, including the Celtic Fes-

tival, St. Patrick’s Day Parade, Easter Pa-
rade, Drake’s Raid and the Lion’s Seafood
Festival have been cancelled this year.

The date for Rhythm and Ribs has
permanently been moved to the third
weekend in October, and Festival of
Chariots and The Lighthouse 5K have 15.
been postponed.

However, several events are expected to
take place soon, including The Old Town
Art Show on March 27-28, The Bless-

ing of the Fleet on March 27, Coquina
Church’s Good Friday in the Gazebo on
April 2, Family Fun Fest on April 24, A
Latin Music Festival on May 1, The Al-
ligator Farm Raptor Run on May 9 and the
“As If” festival, a ‘90s festival, on May

“We’re going in the right direction. ...
These events are crucial to the econom-
ics of our not-for-profit community that
have suffered for a year,” Mayor Tracy

Upchurch said at the meeting. “And when
we weigh this, I’'m willing to resume the
spring events with the expectation that the
application will have a COVID plan.”
For more information on permitting
events, contact Kim Mayo, event and
venue coordinator, at (904) 825-1004
or via email at kmayo(@citystaug.com.
The application process for Francis Field
Events can be found at www.CityStAug.
com/eventpermit.

Rubber Ducky race to raise money for service organizations

The Rotary Club of Ponte Vedra is partnering with Learn
to Read of St. Johns County to present the 7th annual Rub-
ber Ducky Regatta, taking place at noon May 16.

For the first time in race history, the duckies will be
dropped from the north side of the Palm Valley/Ponte
Vedra (County Road 210) bridge. The ducks will waddle
to the finish line opposite the Palm Valley Outdoors Bar &
Grill, 377 S. Roscoe Blvd., Ponte Vedra Beach — headquar-
ters for the event.

Prizes for top finishers include multiple $100 gift
cards and four one-way tickets from Southwest Airlines
to anywhere in the United States, including Hawaii and
Puerto Rico.

The event raises money by encouraging people to
“adopt” a duck or group of ducks in the race. Adop-
tion fees range from $5 for one ducky up to $100 for the
“Quacks Galore” package of 25 duckies.

Ducks can be adopted by going to https://learntoreadst-

johns.org/product/rubber-ducky-regatta-adoption/.

All proceeds from the event benefit Learn to Read of St.
Johns County and the Rotary Club of Ponte Vedra.

Learn to Read of St. Johns County is a volunteer-based
501(c)(3) organization that teaches more than 200 stu-
dents a year to read, improve math skills and prepare for
the GED. It also provides English for speakers of other
languages, adult conversation classes and U.S. citizenship
exam preparation.
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Local nonprofit supports children in foster care, families

‘Night of Arts'fundraiser set
for May 1 at Fantasy Farms

During her years teaching at Title 1 schools, Flagler
College alumna Aubrie Simpson-Gotham saw a wide
gap in services for local children in foster care and foster
families. She found that St. Johns County foster chil-
dren needed mentorship, career coaching and access to
resources.

So, in 2019, she established Fostering Connections St.
Johns (FCSJ).

“St. Johns County is the
only county in Florida that
doesn’t have a nonprofit arm
running its foster programs,”
she said. “There are more
than 170 kids currently
in foster care in St. Johns
County’s Family Integrity
Program. It’s a unique system
and one that needs the help
of the community to make
sure that these kids have all
of the support they need.”

The goal of FCSJ is to help
all foster youth reach their
full potential and connect
volunteers and community
leaders to opportunities to as-
sist foster families in providing stable, loving homes for
children in transition.

The organization is supported by an all-volunteer board
of directors and advisory council. Some of the services
offered include providing care packages and other es-
sential items to children who are entering foster care and
a Career Readiness Academy program for teens.

“Career Readiness Academy, a three-class job-training

Aubrie Simpson-Gotham
founded Fostering Con-
nections St. Johns to help
children in foster care reach
their potential.

Photos provided by Fostering Connections St. Johns

Fostering Connections St. Johns provides mentorship for youth in foster care.

program held twice a year for teens in foster care, was
started last summer in partnership with The Kookaburra,
a local coffee shop and roastery,” said Simpson-Gotham.
“It’s an amazing program where students learn founda-
tional skills they need to secure a job, including writing
a resume, interview skills and working as a team. At the
end of the program, students apply for paid internships
with our business partners to receive job coaching and
develop a professional plan.”

Fostering Connections St. Johns is seeking business
and corporate sponsors, volunteer job coaches, soft skills

teachers and mentors for its Career Readiness Academy.

Fostering Connections St. Johns will host its “Night of
the Arts” fundraiser from 6 to 10 p.m. May 1 at Fantasy
Farms, 194 South Roscoe Blvd., Ponte Vedra Beach, with
live painting demonstrations, auctions, cocktails, catering
by Sporks and more. The event will be primarily outdoors
at 50% capacity with social distancing precautions in
place. Tickets are $75 per person and can be purchased at
bit.ly/307hW1k.

For more information, go to fosteringconnectionsst-
johns.org.

BEAM partners with Renewing Dignity in fight against period poverty

With funding from the Ponte Vedra
Women’s Civic Alliance, Renewing
Dignity, a Jacksonville-based nonprofit,
supplied five pallets, totaling 86,400
sanitary pads, to the Beaches Emergency
Assistance Ministry (BEAM) food bank in
January.

Using the food bank’s distribution
channels allowed for quick dispensation
to low-income women living in Jackson-
ville’s beach communities who struggle to
afford feminine hygiene products. Sani-
tary pads and tampons are not covered by
SNAP (Supplemental Nutrition Assistance
Program) benefits, often referred to as
food stamps.

Before the pandemic, one in four
women struggled to purchase menstrual
products due to a lack of income. With the
pandemic still affecting much of the coun-

products are just a few of the items not
covered by SNAP. Because of this, these
basic hygiene items are highly requested
by BEAM clients.

“This donation from Renewing Dignity
will make a big difference in the lives of
many women and girls,” said Meagan
Anderson, BEAM food bank manager. “In
addition to supplying our food pantries,
we have delivered a pallet to the Mayport
USO to help local military families and
distributed boxes to six of the local public
middle and high schools in the beaches
area.”

“Period poverty” affects a large number
of American school children. Menstrual
products are not provided with any sys-
temic approach in schools.

“It breaks my heart to know that I have
neighbors who are struggling and are hav-

try and many families continuing to feel
the financial stress of the pandemic, these
essential items continue to be an expense
that many local women cannot afford.
“Many people are unaware that one in
five women report missing work, school
or an event due to a lack of access to
period supplies,” said Jan Healy, Re-

newing Dignity founder. “This problem
is more prevalent for females who are
experiencing food insecurity. Partner-
ing with BEAM allows us to serve these

impact.”

Contributed photo
Meagan Anderson, BEAM food bank manager, left, and two volunteers express their thanks to
Renewing Dignity for its recent donation of feminine hygiene products.

clients most efficiently and leverages our

Toilet paper, diapers, toothpaste,
shampoo, deodorant and feminine hygiene

ing to choose between buying menstrual
products or putting food on the table,”
said Caleigh Quast, BEAM development
coordinator. “No woman should be with-
out these products; it is an absolute neces-
sity to everyday life. BEAM is honored to
be part of the fight against period poverty
in our area.”
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THE PLAYERS hosts 10th
annual Military Job Fair

By Holly Tishfield

Kicking off a week of exciting events
leading up to THE PLAYERS Champion-
ship, TPC Sawgrass hosted its 10th annual
Military Job Fair in partnership with the
Jacksonville Military Veterans Coalition
on Saturday, March 6.

The IMVC is an organization that hon-
ors military veterans and currently serving
members of the National Guard and
Reserve by facilitating business, career
and education opportunities within the
community. It is no stranger to partner-
ing with THE PLAYERS, having hosted
the Military Job Fair together in previous
years, as well.

Though the day of the job fair itself was
a bit rainy and overcast, attendees were
in high spirits as they greeted one another
in person for likely the first time in a long
time.

Twenty-five companies had represen-
tatives on-site accepting resumes and
talking to interested attendees, while even
more were available on the Jobs for Vets
website. In previous years, the job fair
hosted more than 50 companies at a time,
but due to new COVID-19 regulations the
event capacity was cut in half.

Photos by Holly Tishfield

Many of the attending companies were
local organizations, such as Clay County,
FSCJ, UNF, Jacksonville Sheriff’s Office
and Jacksonville Fire and Rescue, while
others were from nationally recognized

JOB FAIR continues on Page 22

Employers, colleges and military ands employment service organizations set up booths to help
service members, veterans and military spouses find employment or further their education
during THE PLAYERS Championship’s Military Job Fair on Saturday, March 6, at TPC Sawgrass.
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AUNDERW@MD'S

Since 1928 Florida’s Finest Jeweler

INVITES YOU TO MEET WITH AN EXPERT BUYER
AT AN EXCLUSIVE TWO-DAY BUYING EVENT

HXUNDERWADD'S

Since 1928 Florida’s Finest Jeweler

The Shoppes of Ponte Vedra (904) 280-1202
330 A1A North
Ponte Vedra Beach, Florida

underwoodjewelers.com

SELL THE JEWELRY, DIAMONDS, WATCHES,
AND COLLECTIBLES FOR IMMEDIATE PAYMENT
OR TRADE UP FOR 25% MORE.

FRIDAY, MARCH 19™ 10:00AM-6:00PM
SATURDAY, MARCH 20™ 10:00AM-5:00PM

CALL TO SCHEDULE AN APPOINTMENT
904-280-1202
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Mission House hosting community
scavenger huntin Jacksonville Beach

Mission House is hosting a Jacksonville
Beach Community Scavenger Hunt. Find
the Rainbow: Scavenger Hunt is a com-
munity event set for Saturday March 13
from 1 to 3 p.m.

During the scavenger hunt, participants
will go to different nonprofits in Jack-
sonville Beach. Participating nonprofits
include the Beaches Museum, Beaches
Go Green and Fur Sisters. At each stop,
participants will complete a small activity.
At the conclusion of the scavenger hunt,
there will be food trucks and prizes. This
event will be family friendly and socially
distanced.

“Mission House is so excited to bring
an educational and fun scavenger hunt to
our beaches community,” Mission House
Director Carina Saladino said. “We’re
glad to incorporate our partnering non-
profits and bring awareness to the immedi-
ate needs of our homeless community.”

To participate, form a team of three-to-
five people and register. Teams can regis-
ter ahead of time or the day of the event.
Same-day registration is $15 per team and
$10 for early registration.

For more information or to register a
team visit our website at www.Mission-
HouselJax.org/RainbowHunt.

“We are providing a unique opportunity
for kids to learn about homelessness,”
said Jessica Dumas, Mission House board
member and event sponsor.

All proceeds from the fundraiser will
go directly to Mission House to help serve
the community. Due to COVID-19, Mis-
sion House has had to find new ways to
raise funds and awareness for its work.

Mission House is a nonprofit that has
been serving the homeless community of
Jacksonville Beach since 1997.

Go to www.MissionHouseJax.org to
learn more about programs offered.

Photo by Holly Tishfield

Veterans, service members and military spouses take part in the annual Military Job Fair held

Saturday, March 6 at TPC Sawgrass.

Job fair

Continued from 20

companies such as Amazon, Walmart and
United Rentals, which was the presenter
of the event.

Three of TPC’s Proud Partners, Grant
Thornton, Optum and Morgan Stanley,

were also in attendance at the job fair and
accepting resumes.

The job fair itself was free and open to
all military personnel, veterans and mili-
tary spouses who were seeking employ-
ment. With layoffs and unemployment
rates skyrocketing in the last year due to
the pandemic, the job fair offered a spark
of hope for the future.

Jacksonville’s Best Caregivers is a home healthcare
agency in Northeast Florida. We provide one-on-one
services to clients and specialize the care
to the needs of each patient.

When you can’t do it all give us a call!

Rosalind Jones, CEO

Give us a call to discuss present and future needs in your caregiving plan.

(904)527-9903
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The Recorder’s garden columnist Kathy Esfahani, of Kathy's Creative Gardens

& Nursery, shares her tips for growing

KATHY’S GARDENING GUIDE

“The earth laughs in flowers.” — Ralph
Waldo Emerson

TIPS FOR SPRING

Tips for your spring
cleaning and planting:

Ensure to rake dead grass
in your lawn to allow new
grass to grow.

Kathy Esfahani Prune and fertilize aza-
Columnist leas as soon as they finish
blooming. You can transplant azaleas once
they have stopped blooming for the season.

Remember to start heavy pruning of
hedges any time after mid-March.

If you haven’t already begun, now is a
great time to start planting your annuals.
But be prepared
to protect your
new plantings
should any late-
season frost
appear. You
can use mulch,
pine-straw,
newspaper,
or other plant
and vegeta-
tion protective
equipment to
cover in case of
freeze.

OPENING

gorgeous gardens in Northeast Florida.
THIS SUMMER

Flower

of the Week: Reserve

Now!

Pentas

Photos provided by Kathy Esfahani

Flowers you can plant in your yard or
favorite flower beds now: . .
Annuals: vinca, pentas, marigolds, dusty Th e SO I U t on TO YO ur RESO I Utl ons.
miller, supertunias, delphiniums,bacopia,
marigold, verbena

Perennials: shrimp plant, sapphire dura You've made your 2021 resolutions. Fulfilling them doesn’t take an
:anctig, hibiscus, confederate jasmine, gal- iron will or superhuman discipline - just time and opportunities.
arcia, gazania Both are available at Windsor Pointe Vibrant Independent Livin

Get even more ideas for March/early P &
spring planting courtesy of the North Eat Healthier | Exercise More | Learn Something New

Florida Gardening Calendar via University
of Florida IFAS Extension. Go to https://
edis.ifas.ufl.edu/ep451#SECTION 3.

Happy Planting! TAKE A PRIVATE TOUR: 904-490-6300

Emai’ Kath); at kathys.creative.g ard:ns@ . . A Residence of Legend Senior Living®
gmail.com for any questions or gardening W d' j) i >

tips you would like to see in the future. mnasor om te WindsorPointeJAX.com
Kathy's Creative Gardens & Nursery is VIBRANT INDEPENDENT LIVING 0 @

located at 196 N. Roscoe Blvd. in Ponte y
Vedra Beach. (904) 655-7373 Welcome Center: 14333-26 Beach Blvd, Jacksonville

Read More | Spend More Time With Family & Friends
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TOP SALES AGENT TOP SALES TEAM

pvclubrealty.com

SUZIE 904-285-6927 SUSAN FORT
CONNOLLY TYLER ACKLAND

PRESIDENT’'S CLUB

SUZANNE MICHAEL PATTI JULIE SUZANNE NATALIE SALLY
SCHINSING CURET ARMSTRONG BROWN STEPHENS BRYANT SERGEANT

DIAMOND CLUB PLATINUM CLUB

MARY JO ELISE BRENT OLIVIA VALERIE
FAULDS MITCHELL MECREDY SEAMAN SEAMAN SHAW

GOLD CLUB

LAURA STEVE BELK CINDI EARL GINNY SUZANNE
TORREY MARTINEZ INGRAM BLAIR PARKER SMITH KNIGHT
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PONTE VEDRABEACH
20 S. Roscoe Blvd.
4/4/2 « $3,950,000

Suzie and Rory Connolly

PONTE VEDRABEACH
690 Ponte Vedra Blvd
5/3/1 « $1,850,000
Susan Fort and Tyler Ackland

PONTE VEDRABEACH
237 N. Roscoe Blvd.
45/5/1 « $2,499,900
Elise Mecredy and Susan Fort

PONTE VEDRABEACH
201 Mariela Ct.
414 « $949,000
Patti Armstrong

VILANO BEACH
122 Gardner Ave.
3/3/1 » $1,250,000

Sally Sergeant

PONTE VEDRA BEACH
915 Ponte Vedra Blvd.
150" x 4507 » $3,999,999

Michael Curet

PONTE VEDRA BEACH
189 Canal Blvd.
.71 Acre « $600,000
Suzie and Rory Connolly

PONTE VEDRABEACH
145 Deer Cove Dr.
4/3/1 « $739,900
Earl Parker

&
AN
DR\
S

PONTE VEDRABEACH
16 Guana Dr.
.39 Acre « $545,600
Michael Curet

S. PONTE VEDRABEACH
237 Hidden Dune Ct.
.35 Acre « $375,000
Michael Curet

ST.AUGUSTINE
148 Qyster Catcher Cir.
.28 Acre » $149,900
Michael Curet

JACKSONVILLE
14402 Marina San Pablo #305
2/2/1 + $599,000
Susan Fort and Tyler Ackland

QA
@2@0
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@)

PONTE VEDRABEACH
26 La Vista Dr.
4/4 « $2,500,000
Patti Armstrong

PONTE VEDRABEACH
185 Azalea Point Dr. S.
4/4 + $660,000
Suzie and Rory Connolly

S.PONTE VEDRABEACH
209 or 217 Hidden Dune Ct.
.25 Acre » $425,000
Michael Curet

PONTE VEDRA BEACH
2467 Ponte Vedra Blvd.
6/5/1  $2,645,000
Mary Faulds

EXCLUSIVE PREFERRED MEMBERSHIP INITIATION FEE PRICING FOR THE PONTE VEDRA INN & CLUB,

PONTE VEDRA CLUB REALTY

280 Ponte Vedra Blvd. | Ponte Vedra Bch, FL 32082

(across from PV Inn & Club beach entry)

Tae River C1UuB

THE LODGE & CLUB, EPPING FOREST YACHT CLUB AND THE RIVER CLUB AVAILABLE THROUGH

&

EPPING-FOREST

View Our Listings at www.pvclubrealty.com
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The staff at Ocean Palms
Elementary presents
members of the JT
Townsend Foundation
with a check from the stu-
dent ambassadors’ kind-
ness card project. Back
row, from left: Michael
Marimpietri, Lyndsey
Smith, J.T. Townsend’s
aunt Pat Jackson, Execu-
tive Director Pauline Ger-
ry, board member-Carlos
Zeigler, Kaleigh Kessler,
Lee Serino and Tiffany
Cantwell. Front row,
from left: Faie Pellegrino
and Jess Weeks.

Photo provided by OPE

OPE 5th-graders share act
of kindness with local charity

In honor of National Random Acts of
Kindness Day on Feb. 17, the students at
Ocean Palms Elementary School had an
opportunity to send kindness cards to their
friends, teachers and peers. The cost — a
$1 donation — went to a local charity
chosen by the fifth-grade student ambassa-
dors who spearheaded the endeavor.

The chosen local charity was the JT
Townsend Foundation, whose mission is
“bettering the lives of children and adults
with disabilities on the First Coast by
providing financial assistance, adaptive

equipment, and research funding.”

This organization recently helped Ocean
Palms acquire its new play structure by
providing funding for the adaptive otter
float portion of the play structure, which is
wheelchair accessible.

All told, the ambassadors raised more
than $1,200 by selling kindness cards. Ad-
ditionally, a sponsor donated an additional
$1,000 in support of the project, bringing
the total to more than $2,200.

To learn more about the JT Townsend
Foundation, go to JTGivesBack.org.

CREDIBILITY

VISIBILITY

ADVOCALY

PROSPERITY

THE PLAYERS Championship celebrates
Northeast Florida’s newest champions

This week, THE PLAY-
ERS Championship
welcomes the best golfers
in the world to compete in
the PGA TOUR’s flagship
event. Area families who
are welcoming newborn
babies will also have an
opportunity to commemo-
rate this milestone.

THE PLAYERS is gift-

Baptist Medical Center-
Beaches; Baptist Medical
Center-Nassau; Wolf-

son Children’s Hospital
NICU-Downtown; Baptist
Health Labor & Delivery-
Downtown; Ascension St.
Vincent’s Labor & Deliv-
ery; University of Florida
Health; Orange Park
Medical Center; Memorial

ing babies born in local
hospitals during the week
of the championship, March 9-14, with

a special onesie, “Crawl, Walk, Golf,”
along with a birthday card containing the
ABC:s of safe sleep practices from THE
PLAYERS Center for Child Health at
Wolfson Children’s Hospital.

“This week is such a special one in our
community,” said Jared Rice, executive
director of THE PLAYERS. “We are
honored to celebrate and connect with
those who share this milestone with us.”

Each week, more than 500 babies are
born at local hospitals, prompting THE
PLAYERS to work with area hospitals
to share in the celebrations. Families at
the below hospitals will receive onesies
to share with their newest champions:
Baptist Medical Center-South; Wolf-
son Children’s Hospital NICU-South;

Photo provided by Baptist Jax)

Hospital; Flagler Health+.

Additional youth and
family experiences at THE PLAYERS
Championship 2021 include:

m Youth days presented by Nemours
Children’s Health System: Up to two
youth ages 15 and under are admitted
free with a ticketed adult on Tuesday and
Wednesday. All youth will need a ticket
to attend the tournament on Thursday
through Sunday. In order to access a hos-
pitality venue, youth will need a ticket
Tuesday through Sunday.

m Family Care Suite presented by
Wolfson Children’s Hospital: Open to
all ticketholders, the Family Care Suite
is an air-conditioned space with private
rooms for parents to change diapers and
feed babies. Diapers, wipes, hand sanitiz-
ers and other necessary products will be
provided in the suite.

PV2-Lv45045
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NAVIGATING THE PLAYERS

Parking

Parking is purchased separately at THEPLAYERS.
COM parking. New in 2021, the parking experience will
be completely digital.

General Parking Lot address:

5360 Palm Valley Road

Ponte Vedra Beach, FL 32082

Parking passes are required on all tournament days,
Tuesday-Sunday.

All parking passes are daily passes and must be pur-
chased in advance via THEPLAYERS.com/parking.

Volunteers will not sell parking passes in the lot, and
parking will not be sold at Will Call.

"Four or more for free” parking vouchers are not avail-
able in 2021.

Tuesday and Wednesday parking costs $15 per day and
Thursday- Sunday costs $40 per day.

Rideshare Information

Rideshares will drop off and pick up at the Couples
Entry off of ATP Boulevard, which is just steps from the
15th hole. Rideshare vehicles will be staged outside the
Couples Entry making this one of the easiest modes of
transportation for spectators.

Rideshare instructions:

Getting to THE PLAYERS Championship

Enter Destination — THE PLAYERS Championship

Enter the tournament through the Couples Entry

Leaving THE PLAYERS Championship:

Exit tournament grounds through the Couples Entry

Follow the tournament signage to the designated ride-
share pick up area outside the Couples Entry

Get in available rideshare and head to preferred desti-
nation

Photo by Craig O'Neal

Other

Pedal to THE PLAYERS

THE PLAYERS offers complimentary bike parking
during the tournament, from the time entries open until
end of play. Spectators can ride their bikes to Gate B
located inside the Sawgrass Gates off of PGA TOUR
Boulevard in the back of lot 5 only (110 PGA TOUR
Blvd.). Bike racks are available free of charge. Bike park-
ing is not available in the general parking lot.

LATERRA LINKS
CONDOMINIUMS

WORLD GOLF VILLAGE, ST. AUGUSTINE, FLORIDA

Golf Cart Parking

THE PLAYERS offers complimentary golf cart parking
services Tuesday through Sunday at Gate B located inside
the TPC Sawgrass Gates off of PGA TOUR Boulevard in
the back of lot 5 only (110 PGA TOUR Blvd.). Golf cart
parking is free of charge and is available from the time
entries open until end of play. Golf cart parking is not
available in the general parking lot.

Disabled Guest Services

THE PLAYERS Disabled Guest Services program pro-
vides shuttles during the championship. Fans who have
handicap parking access are still required to purchase
a parking pass in advance for THE PLAYERS general
parking lot (off CR 210).

Fans with a handicap parking hang tag, as well as a
PLAYERS parking pass, will be directed to park in a spe-
cific part of the general parking lot. From there, golf carts
will take them to one of the designated Disabled Guest
Services locations on the golf course.

Carts will run from the time gates open until 30 min-
utes after play ends and will only pick up and drop off
from the below designated locations. They will not stray
from the official route under any circumstances.

m Behind 16 Green by Couples Gate and The Bier Garden

m Behind 17 Tee adjacent to the Welcome Experience
and the Food Court

m Players left of 9 Fairway by Wine & Dine on 9.

m Players left of 9 Green by Past Chairman Hospitality.

m Clubhouse area behind 3 Tee

m Players right of 16 Tee

m Players right of 15 Fairway at Taste of JAX

If disabled guests need assistance from a location with-
out shuttle access, they should contact any tournament
official with a radio.

NAVIGATING continues on Page 30

BEACHES COUNCIL ON AGING

We DESPERATELY
need your support to
continue our vital
service of driving seniors
and disabled persons to
their doctor appointments.

BEACHES COUNCIL ON AGING provides advocacy, assistance, and acts
as aninformation access point serving seniors who can no longer drive, and

“Lock it, Leave it, Love it!”

@0 0000000000000 000000000 00 00

Superior Quality Constructions

* Right size to 2,681 sf of living space all on one level
with your own private elevator.

e Professionally Managed Condominium Association
with Healthy Reserves

* Purchase includes the Golf Membership Initiation Fee
to the King & Bear and Slammer & Squire Championship
Golf Courses

153 Laterra Links Circle, #202
LATERRALINKS.COM
CMC1261181

Call to schedule
a Private Tour.
904-940-5388

disabled adults of the Beaches Communities (from Mayport to Ponte Vedra).
Our signature Dial-A-Ride program has provided door-to-door, non-emergen-
cy transportation for medical appointments (including Mayo Clinic), grocery,
pharmacy, personal services (hair, nail, etc.), social and cultural events for
more than 45 years. We ask for a $5 donation but no rideris turned down
due to lack of funds.

For many of our riders, this service is their only way to get around and
out of the house. Seniorisolation and depression is rampant during this
COVID period. Please support this vital Beaches Council on Aging program.
Visit our website at https://www.beachescoa.com/take-action to make a
secure online donation. If you are 70.5 or older, you can also make a tax-free
donation from your IRA account. (Please consult your tax advisor.)

We operate our service Monday — Friday 8:30 am to 4:30 pm.
Reservations are made 3 business days in advance. ALL CDC protocols are
strictly followed. You must wear a mask on the bus. If you would like to make
a reservation or need more information, please contact us at (904) 246-1477.
Thank you in advance for your support.
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OPEN TO PUBLIC

@ ADMISSIONS
@ CONCESSIONS

FIRST AID PRESENTED
BY BAPTIST HEALTH

@ INEFORMATION
@ LOST AND FOUND

PRACTICE GROUNDS

RESTROOMS-
ADA ACCESSIBLE

FAMILY CARE SUITE
@ PRESENTED BY WOLFSON
CHILDREN'S HOSPITAL

@ PGA TOUR FAN SHOP

@ WHEELCHAIR ACCESSIBLE

DISABLED GUESTS

DISABLED GUEST
SERVICES SHUTTLE STOP

THE PLAYERS
WELCOME EXPERIENCE

Activities for the whole family, plus
food and drinks for purchase
* PGA TOUR Fan Shop

STADIUM VILLAGE

Tented venue featuring a variety
of fun activities

* Daily’s

* Club Car

* Michelob ULTRA

* Nemours

FOOD COURT

Local food and drinks for purchase
* Firehouse Subs
* Homespun Kitchen

WINE & DINE ON 9 PRESENTED
BY MEIOMI WINES

Shaded venue with open-air seating
and upscale food and drinks for
purchase

* Bonefish Grill

* Meiomi Wines

* Permanent Restrooms

* Video Board

SAWGRASS SQUARE

Local food and drinks for purchase
* The Mini Bar

* 4Rivers BBQ

PROPER CREDENTIALS REQUIRED

TASTE OF JAX

Seating, permanent restrooms and
shaded area, plus local food and
drinks for purchase

* Cousins Maine Lobster

* Mojo Kitchen

BIER GARDEN
Featuring a variety of craft beers on
tap located behind 16 Green

@ COUPLES ENTRY

Rideshare pick-up and drop-off
location

@ TRUCKS ON 10

Local food and drinks for purchase
* Carolina Jax

* Mama's

* Tikiz

* Twisted Okie BBQ & Tacos

TACOSON 12

Tacolu, Jacksonville’s most popular
Baja Mexicana, serving food and
beverages. Venue includes seating
and shaded areas

® THE GROVE BAR

FEATURING MAESTRO DOBEL

@ CHAMPIONSHIP CLUB
@ COMMISSIONER’S SUITE

@ DYE’S PAVILION

@ PROUD PARTNERS

@ THE PLAYERS CLUB

@ PAST CHAIRMAN'S LOUNGE

Q THE PATIO FEATURING ULTRA CLUB

* The Patio

¢ 17 Bleacher

¢ 16 Bleacher

* 12/13 Bleacher

ELKINGTON

ENTRY
@

@ 17 GREEN HOSPITALITY @ THE PLAYERS MARQUEE @ PRIVATE HOSPITALITY

@ ISLAND SUITE @ PERFORMANCE CENTER

TPC SAWGRASS ¢ STADIUM COURSE
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Policies

PLAYERS PRIDE

THE PLAYERS PRIDE stands for
showing personal responsibility when en-
joying the best fan experience in golf. We
ask that all attendees help make this event
our Gold Standard by keeping the course
beautiful, clean and safe. Have fun and
enjoy the ultimate experience this cham-
pionship provides, but remember to show
the same respect to those around you as the
players show each other.

Help keep THE PLAYERS clean and
safe.

Fans can text THE PLAYERS from
anywhere on the course to notify a staff
member of an on-site issue. Text 69050 to
reach a staff member while at the tourna-
ment.

Fan Code of Conduct

Spectators will be subject to expulsion
and the loss of ticket privileges for the fol-
lowing breaches of etiquette:

» Making rude, vulgar or other inappro-
priate comments or gestures;

* Verbal or physical harassment of play-
ers, volunteers, officials or spectators;

* Distracting a player or any disruption
of play;

* Behavior that is unruly, disruptive,
unsafe or illegal in nature;

» Failing to follow the instruction of a
championship official, volunteer or secu-
rity personnel.

Fans can text THE PLAYERS from any-
where on the course to notify a staff mem-
ber of an on-site issue. Text 69050 to reach
a staff member while at the tournament.

Mobile Device Policy
Spectator Mobile Device Policy for PGA
TOUR

904-342-0038
206 Ashourian Avenue, Suite 101
St. Augustine, 32092

e Over 400 Retail Wine Selections

12 Wines By The Glass

* Outdoor seating

* Wine Clubs for All Budgets

¢ Check Us Out Online or Our Social Media

www.timswine.com
Facebook: @timswinemarketstjohns
Instagram: @timswinemarketstjohns

Tournaments (please see ticket for com-
plete terms):

* Devices must be on silent at all times;
flash may not be used.

* Devices may be used to capture video,
audio and photos (content) in all areas
throughout tournament week.

« Content may be used for personal
purposes (e.g., personal social media); no
commercial use.

* No live streaming or real-time cover-
age (e.g., no shot-by-shot coverage).

« Data use (e.g., texting) is permitted in
all areas throughout tournament week.

* Phone calls are allowed only in desig-
nated areas.

Please be respectful of play and do not
interfere with players, caddies or media.

All posted signage and instructions from
tournament staff must be observed.

Failure to comply with this policy may
result in the revocation of your ticket.

Food Policy

THE PLAYERS allows fans to bring in
their own food in a 1-gallon clear, plastic
bag where food items are also wrapped
in clear wrap. Fans can refill their empty
water bottles at the filtered water stations.
THE PLAYERS will allow reusable plastic
or metal cups up to 32 ounces at entries, as
long as they are empty.

Alcohol Policy
Strict adherence to alcoholic beverage
consumption laws will be enforced on the
course and in all hospitality areas.
Alcohol will not be served to anyone
younger than 21; proof of age will be
required for anyone younger than 35.
Only two drinks may be purchased at a
time; spectators are not allowed to carry
more than two drinks at any given time.
Bags + Permitted/Prohibited Items
Opaque bags measuring 6x6x6 inches
and smaller or clear bags 12x6x12 inches
and smaller are allowed inside the course
grounds.

2 TA
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THE PLAYERS allows fans to bring in
their own food in a 1 gallon clear, plastic
bag where food items are also wrapped in
clear wrap.

THE PLAYERS will allow reusable
plastic or metal cups up to 32 ounces at
entries, as long as they are empty.

Merchandise
There will be a PGA TOUR Fan Shop
within the Welcome Experience (main
entrance) as in years past. In addition, the
Welcome Experience and Fan Shop will be
open to the public the weekend before the
tournament (March 5-7), so that our North-
cast Florida community can come check
out the unique merchandise collection and
purchase commemorative items and ap-
parel. No ticket is required, and guests can
park in the public parking lot off CR 210.
Friday, March 5: Noon to 5 p.m.
Saturday, March 6: 10 a.m. to 4 p.m.
Sunday, March 7: 10 a.m. to 4 p.m.
Cashless experience: Payment processes
at the PGA TOUR Fan Shop, all vendors
and all concession stands will be digital,
contactless and cashless throughout the
entire tournament property.

What's New in 2021

Vineyard Vines custom PLAYERS-
inspired T-shirt designs for men, women
and youth

T-shirts embellished with the local color
and culture of Ponte Vedra Beach and
Northeast Florida — sun, surf, palm trees,
golf and the PGA TOUR’s flagship event.

Trendy prints on polos with the sought
after swinging Goldman logo by Peter
Millar.

Best Sellers and Key Offerings

Large selection of apparel for men and
woman in comfortable fabrications and
trend setting colors and prints

More than 20,000 hats available. Choose
your fabrication, color and style.

Cheers to THE PLAYERS! Enjoy your
favorite beverage in a PLAYERS logo
tumbler, barware, mules, coffee mugs,
koozies and more.

Exciting gifts and souvenirs for the
youngest fans. Toys, apparel and headwear
available from newborn to youth.

Over 10,000 T-shirts for that casual
lifestyle.

Health and Safety

The PGA TOUR Fan Shop will be
complying with a strict set of health and
safety protocols in order to maintain a safe
environment for all guests. These protocols
include:

Open air

m One way in, one way out

m Electronic counter at the entrance and
exits to ensure capacity is not exceeded at
any time

m Social distancing decals on the ground
throughout the Fan Shop

m Directional signage to guide fans
throughout the Fan Shop

m Face masks required

m Cashless and contactless payment
system

NAVIGATING continues on Page 31
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m Hand sanitizing stations throughout the Fan Shop

m Plexiglass guards at all checkout counters and at bag
check

m Staff will be sanitizing the counters and their hands
after each transaction

m Health screening checks for all staff, volunteers and
vendors upon arrival

Food & Drink

m Taste of JAX — 11 green/12 tee

Cousins Maine Lobster — serving up its 100% pre-
mium, wild-caught, sustainably harvested lobster from
Maine.

m MOJO BBQ — a premier barbecue, Southern food,
and craft cocktail destination with eight locations in
North and Central Florida.

m Wine & Dine on 9 presented by Meiomi Wines — 9
fairway

Enjoy food from Bonefish Grill and a glass of wine
from Meiomi Wines, the official wine of the PGA TOUR,
in a beautiful garden setting. Freshen up at the permanent
restrooms here as well.

Relax, unwind and discover the unrivaled taste of
Meiomi Pinot Noir, Chardonnay,and Rosé. Cheers!
(Please enjoy Meiomi wines responsibly.)

m Food Court — THE PLAYERS Welcome Experience

m Homespun Kitchen — Healthy fast food. Whether
you are vegan, gluten free or paleo, you will find tons of
options at Homespun.

m Firchouse Subs — This sandwich shop was founded in
Jacksonville.

m Daily’s — Since 1997, Daily’s convenience stores
have served communities throughout the state of Florida.

m Trucks on 10

This venue offers flavors from local, favorite food
trucks and an open-air Michelob ULTRA Mobile bar.

m Twisted Okie; Carolina Jax; Mama’s; Tikiz

m Tacos on 12 — 12 green

One of the most well-trafficked food venues on the
course, featuring food and drink from TacoLu, Jackson-
ville’s most popular Baja Mexicana.

m Sawgrass Square — 10 tee

Located at the Davis Love III Entry, grab a doughnut
from Mini Bar and/or some BBQ from 4 Rivers Smoke-
house.

® Mini Bar — Jacksonville’s first mini doughnut shop
will be serving up a set menu of mini-sized doughnuts in
more than a dozen unique flavors. Some examples include

Photo by Craig O'Neal

fruity pebbles, samoa, pop tart, maple bacon and coffee
cake.

m 4 Rivers Smokehouse — a sophisticated Texas-style
smokehouse

m Sawgrass Splash — The signature cocktail of THE
PLAYERS. The Sawgrass Splash is made with vodka,
fresh lemonade, orange juice and lime juice, as well as
simple syrup. It’s best served tall and over ice.

YETI pint cups

Fans can purchase 16-ounce PLAYERS-logoed YETI
pint cups in all draft beer locations, and the YETI can be
refilled with beer only and for the price of a regular draft
beer, on the day of purchase. Locations include: Bier Gar-
den, Oasis Refreshment and #18 Landing Refreshment.

Endless, J'funninﬂ ocean and’ wmfefw@ to Guana Preserve views surround this exquiyife, ocmnfmnf
estate, built on incredible 200 ‘x 430’ /m’mt‘e lot with sea wall and a ﬂﬂfb’ﬁ[ stone civeular ﬁﬁﬂiuemy,
Tru@ one of a kind, 959 Ponte Vedra Blod, 8BR, 8R4, 1,000 5 ft
Offered at $8,600,000. For more information contact

Jan Shields

REALTOR®

(904)891-6331
(904)853-2003
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Guests attend a pop-up “A Preview of Reunion with Chef Art Smith” on Tuesday evening at the Sawgrass Marriott Resort and Spa.

Sawgrass Marriott hosts celebrity chef
Art Smith for tasty ‘A Preview of Reunion’

By Holly Tishfield

For an exciting culinary event to fulfill any TPC week cravings, the
Sawgrass Marriott Golf Resort & Spa is hosting a five-course, prix-fixe
dining experience at Vernon’s First Coast Kitchen & Bar with cooking
from famed Chef Art Smith.

The pop-up, dubbed “A Preview of Reunion by Chef Art Smith,” is
a sampling of the culinary creations that Chef Art will serve later this
year at his new Chicago based restaurant on the Navy Pier, Reunion by
Chef Art Smith, with dishes heavily influenced by his southern roots.

“As a North Florida native, I’m excited to come home and provide a
glimpse of my new restaurant to the community,” Smith said in a press
release. “I’ve been a fan of Sawgrass Marriott for years, so bringing ‘A
Preview of Reunion’ to the resort was a seamless decision.”

Smith attended Florida State University while also completing culi-
nary internships at places such as The Greenbriar and the Disney Col-
lege Program. He rose to fame after spending many years as Oprah’s
personal chef, and through encouragement from his now-husband
Jesus, he began opening his own restaurants across the country.

Today, after appearing on numerous television programs such as
Bravo’s ‘Top Chef” and ABC’S ‘Good Morning America,” he owns and
operates restaurants such as Blue Door Kitchen & Garden in the heart
of Chicago’s Gold Coast, Southern Art and Bourbon Bar in Atlanta’s Photos by Holly Tishfield
Buckhead, Art Bird & Whlskey Bar in the iconic Grand Central Termi- A special five-sourse meal was served to guests at the pop-

up event with celebrity chef Art Smith on Tuesday evening
ART SMITH continues on Page 33  at the Sawgrass Marriott Resort & Spa.

Check out some hot
items at the PGA TOUR
Fan Shop at THE PLAYERS

Page 38
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Say yes to no!

If we want to
have a life full of
stress-relieving,
life-appreciating,
joy-delivering,
mood-lifting,
source-connecting,
butt-kicking feel-
ings, than we need
Harry Pappas to say NO more
Columnist often! We must

harness the power
of a little word that often takes incredible
courage to say and remarkably hard to re-
ceive; NO! When most people are asked
to do something, especially for friends,
family, or relatives, they fold like a paper
bag and say YES. I refer to this behavior,
as the “disease to please.” | suggest that
19th-century American humorist Henry
Wheeler Shaw (AKA Josh Billings nailed
it when he said, “Half of the troubles
of this life can be traced to saying,’yes’
too quickly and not saying, ‘no’ soon
enough.” Life is only as complicated as
we let it become, which is why we must
learn to say NO to the things that damage
us without feeling guilty, awkward or
scared, so we can say yes to health, abun-
dance, and happiness.

Tyranny of the urgent is a battle that
we all fight, which takes time away from
what is truly important while we focus
on the urgent. Very seldom is the urgent
things the most important things. The
conflict between urgent vs. important is
a recurring theme in Dr. Stephen R. Cov-
ey’s work from The 7 Habits of Highly
Effective People. Unless we can get better
at saying NO, our lives are likely to feel
out of control and overcrowded. Love,
joy, and peace are incompatible with
hurry. Therefore, if you are like me, it’s
time to stop and consider the cost of suc-
cumbing to YES. NO liberates while YES
commits! Although NO is perceived as
a confrontational word, I beg to differ.
suggest that it is a beautiful word. Maybe
one of the most beautiful we will ever
speak, as it helps us to become better,
stronger and wiser. Moreover, when we
say NO we are giving the gift of truth. In
other words, we are not saying YES when
the truth is that we want to say NO. Per-
haps Dr. Seuss conveys my position more
clearly, “Be who you are and say what
you feel, because those who mind don’t

PAPPAS continues on Page 35
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Art Smith

Continued from 32

nal in New York City, and Chef Art Smith’s Homecomin’ at
Walt Disney World’s Disney Springs in Orlando. Chef Art
Smith has also prepared meals for many esteemed figures,
former President Barak Obama, Florida Governor Bob Gra-
ham, and even pop singer Lady Gaga.

“A Preview of Reunion by Chef Art Smith’ features four
courses of the Chef’s creation. Course one is a Southern
Pickle Board with Buttermilk Benne Seed Crackers, Goat
Pimento Cheese, House-made pickles, and more. Course
two offers two options, Shrimp and Grits or Fried Green
Tomatoes. Course three, the main course, gives guests the
options of Buttermilk Fried Chicken, Wagyu Beef Zabuton,
or Cornmeal Seed Crusted Snapper. Finally, for dessert, the
mouth-watering choices include a Smith Family 12-Layer
Chocolate Cake, Hemp Seed Meyer Lemon Cake, or a But-
termilk Panna Cotta.

This exclusive pop-up by Chef Art Smith is happening
now through the end of TPC on Sunday, March 14th, at

Photos by Holly Tishfield
A special five-sourse meal was served to guests at the pop-up
event with celebrity chef Art Smith on Tuesday evening at the
Sawgrass Marriott Resort & Spa.

the Sawgrass Marriott Golf Resort & Spa. To buy tickets,
visit eventbrite.com/e/a-preview-of-reunion-by-chef-art-
smith-tickets-141190523657, and while you are at dinner
you might be lucky enough to see Chef Art Smith himself
wandering about greeting guests.

Pro-Collagen Age Defying Facial by Elemis

and supported.

15% off Elemis Products

discretion.

Pro-Definition Lift & Contour Facial by Elemis

Berkshire Hathaway
HomesServices FNR
nosts Mega Open
House Weekend
on March 20-21

Berkshire Hathaway HomeServices Florida
Network Realty recently announced its Mega
Open House Weekend returns on Saturday
and Sunday, March 20-21. The event offers
dozens of open house viewings of the com-
pany’s listings of available homes.

“With current low inventory and market
demand, our Mega Open House weekend
makes it possible to view several homes
and neighborhoods in one weekend,” said
Berkshire Hathaway HomeServices Florida
Network Realty President and CEO Christy
Budnick. “For sellers, the Mega Open House
is an outstanding way to showcase your home
to prospective buyers.”

Go to OpenHouseNEFlorida.com for a
list of open houses. Go to the company’s
Facebook page, www.facebook.com/Flori-
daNetworkRealty, to see the homes virtually
during the event.

Everyone is welcome to tour homes for
sale during the Mega Open House weekend.
For more information, visit FloridaNetwork-
Realty.com.

TO BOOK AN APPOINTMENT, CALL 904.674.4772 OR VISIT SAWGRASSMARRIOTT.COM

APRIL SPECIALS AT SAWGRASS SPA

This anti-aging facial supports cell structure by strengthening the epidermis and restoring vital moisture levels
to minimize fine lines and wrinkles. A hydro-active soothing eye mask instantly calms and hydrates while
defining the eye contour, leaving skin smoother, visibly plump, and hydrated.

Powered by breakthrough technology, this facial helps restore the architecture of the face using potent
nutrients found in plant actives to help support the extra-cellular matrix. A conditioning facial massage and
tightening jowl and chin masks help restore youthful contour to the cheeks and jawline, leaving skin hydrated

Valid with purchase of one of the above services. Product must be purchased day of service.
Cannot be combined with other discounts. Valid through April 30, 2021.

*20% Service Charge will be added to all Spa services. Gratuities are at your

©2021 Marriott International, Inc. All Rights Reserved. All names, marks and
logos are the trademarks of Marriott International, Inc., or its affiliates.

memseR oF MARRIOTT BONVRY*
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Sabrage offers views of St. Augustine and surroundings from water

By Shaun Ryan

St. Augustine is a picturesque town from all
vantage points. And one of the most popular
ways to see the Nation’s Oldest City and its sur-
rounding environment is from the water.

That’s why so many tour operators offer
cruises along the bayfront. The newest of these
enterprises is Sabrage Charters, which is docked
at 117 Dockside Drive and picks up passengers
at the dock in front of Culinary Outfitters Water-
front Restaurant, 173 Shipyard Way.

Owned and operated by Capt. Glen Davis,
Jonathan Cordero and lan Bartlett, Sabrage is a
63-foot custom Cooper catamaran equipped with
high-end finishes, spacious decks, two restrooms
and comfortable seating for up to 110 guests.

“We are thrilled and grateful to have the op-
portunity to bring Sabrage to St. Augustine,”
said Davis. “Our mission is to show our guests
a relaxing, safe and memorable experience. Ev-
eryone that comes out can take a break from the
norms of life and just have a good time. It’s what
being on a boat is all about. With us, you can just
kick back and enjoy the ride!”

Sabrage specializes in daily excursions and
group charter events, including a sunset cruise
and an eco cruise.

“We cruise up the San Sebastian River and
the Intracoastal Waterway,” Davis said. “They
get great views of downtown and the Bridge of
Lions, the inlet and the lighthouse. Sometimes,
we head out to Vilano and just cruise. So you see
a lot of beautiful scenery.”

Also available is a wine tasting cruise and
private charters for weddings, receptions and
parties.

And, while groups often make up the Sabrage
customer base, the boat is available for individu-
als as well.

“St. Augustine has grown so much in the last
few years,” said Davis. “We feel the market here
is ready for all that we have to offer. Sabrage’s
versatility, size, style and class enable us to offer
our trips to every demographic there is. We love
to customize private trips for each customer,
including food and beverage packages and live
music/DJ options. I’ve always said that this is the
best job ever. We get to go have fun on the water
and show people a great time!”

CHARTERS continues on Page 35

Sabrage business partners, from left are: Jonathan Cordero, Capt. Glen Davis and lan Bartlett.

Sabrage has a bar and space for catering private charters.

What does sabrage mean?

Sabrage is a French word referring to a technique for opening a champaign
bottle with the blunt side of a saber. During victory celebrations, members of
Napoleon’s cavalry often opened bottles this way. The saber is slid along the
body of the bottle and strikes the lip, breaking it and the cork from the neck.
Anyone attempting sabrage is advised to carefully check the drinking glass or
flute for small shards of the bottle’s glass before consuming the champaign.

Capt. Glen Davis stands aboard the Sabrage cata-
maran. Business partners Jonathan Cordero and lan
Bartlett are in the background.

Anes Beaz (left) and Yirel Morillo were among local
representatives of the hospitality industry who at-
tended the event aboard the Sabrage catamaran
for a sunset cruise early in February.

Passengers board the Sabrage catamaran for an event held for local representatives of the

hospitality industry.

Photos by Susan Griffin

The St. Augustine skyline is seen at sunset from the Sabrage catamaran.
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Flagler Health+ ap

David Rice to replace
Miguel Machado, who

plans to retire in September

David Rice, M.D., has joined Flagler
Health+ as executive vice president and
chief physician executive. In this role, Dr.
Rice will oversee clinical quality, patient
safety, performance improvement, infec-
tion prevention, medical affairs and re-
lated functions across the Flagler Health+
enterprise. He will lead efforts to further
advance the organization’s culture of high
reliability, working closely with medical
staff leadership, First Coast Health Alli-
ance and other key stakeholders.

Rice brings more than a decade of
executive-level leadership experience and

proven expertise

in advancing the
quality, safety and
efficiency of patient
services. He most
recently served as
the senior vice pres-
ident, system chief
medical officer and
chief quality officer
at Baptist Health. Prior roles included
chief quality officer of Coastal Commu-
nity Health and chief medical officer of
Baptist Physician Partners.

“Dr. Rice is an accomplished, creative
and dedicated physician and healthcare
executive with distinguished academic
and professional background,” said
Flagler Health+ President and CEO Jason

Dr. David Rice

Barrett. “He brings expertise, experience
and interpersonal skills to this role that
are key to our continued success as we
deploy a very aggressive growth strategy
and our vision to advance physical, social
and economic health for the communities
we serve.”

Rice is board-certified in internal medi-
cine. He earned his Doctor of Medicine
from the University of Florida and a Mas-
ter of Healthcare Leadership from Brown
University. He is committed to lifetime
learning and has completed professional
certificate programs at Stanford University
and the Institute for Healthcare Improve-
ment in Cambridge, Massachusetts.

“l am honored to join the Flagler
Health+ family and look forward to
partnering with the Board, health system

noints new executive VP and chief physician executive

leadership, team members, physicians and
our community to continue the mission
of the organization,” Rice said. “Flagler
Health+ has a long and storied reputation
of clinical excellence, the provision of
high quality care, and the focus on people
necessary to succeed in healthcare today.”

Rice’s appointment comes as current
EVP and Chief Medical Officer Miguel
Machado, M.D., announced his plans to
retire in September of this year. Rice will
work alongside Machado in the coming
months. Recognition of Dr. Machado’s
contributions, distinguished career and
more than 20 years of service to Flagler
Health+ will be issued at the time of his
retirement.

To learn more about Flagler Health+,
go to flaglerhealth.org.

Pappas

Continued from 32

matter, and those who matter don’t mind.”
People comment about my ability to
keep up a highly disciplined and structured
schedule. They think I am naturally disci-
plined. Nothing could be further from the
truth. Yes, [ am methodical, and I maintain
strict habits, but nothing is natural. Just
like most people, my rational mind wants
a fabulous beach body, but my emotional
mind wants the chocolate chip cookie. I
fight the temptation every day to say YES
to distractions, but I have become good
at saying NO because I know the pain of
discipline hurts a lot less than the pain of
regret. Say no to grow! Confucius never
said that but he definitely was thinking it!

Harry Pappas Jr. CFP®

Managing Director-Investments

Master of Science Degree Personal Financial
Planning

Certified Estate & Trust Specialist ™
Certified Divorce Financial Analyst™
Pappas Wealth Management Group of Wells

Fargo Advisors

818 North Highway A1A, Ste. 200
Ponte Vedra, Florida 32082
904-273-7955
harry.pappas@wellsfargoadvisors.com

The use of the CDFA™ designation does not
permit Wells Fargo Advisors or its Financial
Advisors to provide legal advice, nor is it
meant to imply that the firm or its associates
are acting as experts in this field.
Investment and Insurance Products are:

Not Insured by the FDIC or Any Federal
Government Agency Not a Deposit or Other
Obligation of, or Guaranteed by, the Bank
or Any Bank Affiliate. Subject to Investment
Risks, Including Possible Loss of the Principal
Amount Invested

Wells Fargo Advisors is a trade name used by
Wells Fargo Clearing Services, LLC, Member
SIPC, a Registered Broker-Dealer and a non-
bank dffiliate of Wells Fargo & Company

The opinions expressed in this report are
those of the author(s) and are subject to
change. The material has been prepared or
is distributed solely for information purposes
and is not a solicitation or an offer to buy any
security or instrument or to participate in
any trading strategy. Additional information
is available upon request.CAR-0221-02561

l

o HARBOUR ISLAND - Waterfront 4br beauty features walls of glass along the main harbor af the Infracoastal Waterway.
Secluded office and media room, Family Room upstairs and down. 60" slip. new on the market! $2,250,000.

o OCEANVIEW - 3br condo that lives like a home! Great Jacksonville Beach building with its own pool, gated entry,
assigned parking, and direct beach access. Great views of the Atlantic Ocean, balcony with gas connection. $749,000.

* MARSH LANDING - Instant relaxation! This one-story home was designed with windows that capture the views of
magnificent natural surroundings around the lagoon. Wood-like file flooring throughout, totally updated kitchen,

all-season Florida Room, 3-car garage! $1,189,000.

o PONTE VEDRA BOULEVARD - Across from beach access, near The Lodge & Club, this stunning courtyard home sits on a
arge lagoon lot. The center atrium provides complete privacy. 5 bedrooms have baths en suite! Built like a rock!

$3,250,000.

e A

Jacksonville Business Jou 0
#3 Realtor in NB

Five Star “Best in Client Satisfaction” 2005-2020

904.382.5875

clare@clareberry.realtor

Charters

Continued from 34

Prior to launching the local business,
Davis ran a catamaran day charter in
St. Thomas, U.S. Virgin Islands, for 27
years. With tourism nearly at a halt in
the Caribbean due to hurricanes and the

their four-year-long goal of bringing
Sabrage to St. Augustine.

pandemic, the partners were able to fulfill

The boat arrived in August and Sabrage

Daysi Jacobson

began renting in October. And one of St.
Augustine’s signature events helped the
business really get off the ground.

“Nights of Lights was great for us,”
said Davis. “We learned a lot, met a lot
of nice people and fun local groups.”

He said the response has been very
positive.

“Everybody’s been super cool,” he
said.

Go to www.sabragestaugustine.com
or call (904) 310-4999 for more infor-
mation.

With 10 Years of IRS Experience!

We are here for you and your loved ones!
We are ready to prepare your
Personal & Business Tax Returns!

Tax Consulting, Tax Planning,
IRS Representation

e Tax Resolution

® Payroll & Sales Tax Issues

® Balances, Tax Levies and Liens
® RS Audit Assistance

Make your appointment today!
www.Jacobsonaccounting.com
Located at 2201 Sawgrass Village Dr, Ponte Vedra Beach 32082
Phone: (904) 285-1040

“Your local accounting Expert with over 10 years of IRS experience”
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Chefs Marshall and Tasha Peters: Giving, living and feeling lucky!

Preparing dinner
for yourself or for
someone you care
for, creating a din-
ner party for friends
or a romantic dinner
for two... takes
more time than just
putting plates on
the table. There are
hours involved in
planning the entree,
shopping, multi-steps in preparation,
cooking and finally enjoying a well-bal-
anced delicious meal. When Chef Mar-
shall Peters and his dynamic wife Chef
Tasha met two decades ago during their
early restaurant years as corporate manag-
ers for Ruby Tuesday — they couldn’t
have imagined that their paths would lead
them to creating “By Design Catering” —
and BDC Meals — as they have become
recognized in St. Johns County, Florida.

“We can’t believe how many people
we have been able to serve through BDC
Meals,” Marshall Peters said. “We’re
really caregivers — nurturing our clients
by offering them ready-to-eat entrees that
also gives them the gift of time. When
our clients sit down to a meal, we know
that they haven’t had to spend time doing
anything except relaxing, eating din-
ner and getting on with life! But most
important — we cherish our client who
is an immunocompromised patient, or a
recovering cancer patient, or someone’s
elderly parent who just can’t take great
care of themselves any longer. There are
times when Tasha and I get off the phone
after hearing “why” they are ordering
meals and we just cry. We’re amazed how
our little ready to eat meal company can
be a blessing for so many.”

A graduate of Johnson & Wales Univer-
sity, Chef Marshall began as a personal
chef that set the bar for their company
today — especially when they were bring-
ing meals to the Jacksonville Jaguars;
they also needed nutritionally balanced
food that helped them function better as
athletes. This is when the Peters started re-
fining their culinary talents by researching
the anatomy and physiology of how food
is a masterful combination of delicious
taste and meaningful balance of healthy
ingredients. Imagine a chef whose mission
is to create something that gives comfort
in your soul like when his mother reached
his through his stomach. He doesn’t just
do one style of cooking — he enjoys try-
ing to do it all.

Chef Tasha Peters brings her own lively
style to the table — since 2009 when she
launched HER first business ‘Big Mouth
Catering’ — while watching a TV show
called “Recipe for Success” on the Food
Network. She knew that taking charge
of her own destiny depended on doing
something she loved. The lightbulb went
on when she realized that she could put
families back around the dinner table,
considering how much we all dine out.

Leigh Cort
Table Talk

Photo by sarahannayphotography

Chefs Tasha and Marshall Peters, owners of By Design Catering, have created tasty ready-to-eat

meals for customers to enjoy at home.

Creating meals for busy people leading
busy lives — brought her talents to the
forefront of BDC Meals.

Marshall and Tasha take the stress out
of meal preparation by allowing clients to
pre-order meals each week that cater to
dietary preferences and restrictions. BDC
Meals cooks, cools, packages, labels and
then delivers ready-to-eat entrees to St.
Johns County residents every Sunday. The
Peters do NOT deliver ingredients in a
box that require preparation and cooking!
With new menus offered weekly, many
meals can be customized for those who go
meat-free without sacrificing taste!

It seemed very simple; so, | placed my
weekly order and left a large cooler at
the front door to experience their Sunday
delivery service without needing to be at
home. The delivery was made on time late
afternoon as promised. I couldn’t wait to
open the heavy-duty insulated delivery
bags and select which dishes were going
to be enjoyed at dinner. They were per-
fectly presented in attractive microwave-
able containers with clear tops so | could
see how attractive they would be when |
plated them at the table.

Whether ordering the 3- or 5- meal
weekly choices, the portions are gener-
ous and balanced, with the ‘Clean’ option
including calories on each label. Each

week’s menu offers a matching SIMILAR
version of each dish but pares back the
calories by eliminating carbs, sauces,
cheeses, etc.

With a strong emphasis on cuisine that
Chef Marshall proudly creates evoking
‘comfort’, the weekly menus offer variety
and the ability to try something new each
time you receive the BDC email newslet-
ter. Options are consistently varied —
imagine Lemon Butter Flank Steak with
Smashed Potatoes, Balsamic Chicken with
Rice and Roasted Brussel Sprouts, Pork
Carnitas Fajitas with Yellow Rice and So-
frito Beans, Spinach & Artichoke Chicken
Pasta. These two chefs are dedicated to
making all of the meals with love, prepar-
ing restaurant quality food for a margin of
the price.

| appreciated that there is NO commit-
ment week-to-week, since a busy lifestyle
makes BDC Meals feel like a special gift
when you open your frig on that night
when you just can’t imagine having spa-
ghetti or canned chili one more time! This
week, I’'m planning to order three meals
that will compliment dining on the patio
under the stars: Shrimp, Chicken and
Sausage Jambalaya — Swiss & Mush-
room Burger with Southern Potato Salad
AND Parmesan Walnut Pork Medallions
with Mashed Potatoes!

Photos provided by Leigh Cort
Steak Power Salad

Spinach and artichoke chicken with vegetables

How can their kitchen handle two high-
energy dynamic chefs? When Tasha and
Marshall met, it was like fireworks in the
restaurant industry. Today they’re creating
raving fans with their BDC meals — and
we can only imagine what the coming
year is going to bring. Could it be true
when Tasha refers to him as a “...giant
piece of apple pie?” Obviously, she means
that EVERYONE loves him and loves his
food!

The Peters are a family who love the
community in which they live. When they
think of ‘giving’ they believe in “You reap
what you sow”. Giving is a huge part of
their lives, not just a donation but giving
of themselves in time and service. When
people ask, they give.. and do it through
servitude to others. THEY GIVE WHEN
NO ONE’S LOOKING! Marshall prides
himself on his positive energy, gleaned
from how great he feels his life is together
with Tasha and their place in St. Johns
County. They balance each other — and
thrive from their respectful shared ener-
gies. They feel blessed to be so close, so
comfortable working with each other and
still get along. They are best friends and
couldn’t imagine doing this or anything
else without each other!

I can’t wait until I receive my next
delivery, now that I know Chef Marshall
and ChefTasha Peters are impassioned
with working in the food industry on their
own terms. They’ve created a life by their
own design. They write the story and feel
lucky — Now we’re lucky to meet them
and enjoy their By Design Meals!

Go to www.BDCMeals.com for more
information.
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Cookbook features vegan recipes from popular

St. Al

By Holly Tishfield

It is no secret that St. Augustine offers
a wide selection of culinary delights.
From gourmet ice pops in downtown to
specialty omelettes at backroad diners,
there is a little something for everyone.

One St. Augustine resident, Jennifer
W. Jordan, decided to compile some of
her favorite nooks and crannies for veg-
etarian treats in a brand new cookbook
titled “Veggin In St. Augustine.”

The cookbook features many recipes
from St. Augustine favorites, such as
Serenata Beach Club, while also pro-
viding recipes from local food trucks and bed and breakfasts.

Michael’s Steakhouse specifically created two vegan
recipes for Jordan’s cookbook, and told her that the delicious
food options are now available on their regular menu in the
restaurant, as well.

Jordan is no stranger to being involved in the St. Augus-
tine and Ponte Vedra Beach communities, having worked
at places like the Lightner Museum and the Cultural Center
in previous years. When the pandemic struck last spring, it
gave Jordan a moment to pause and reflect on her life/career.
She decided she wanted to change what she was doing, but
still find a way to benefit the community, and thus the idea of
a local cookbook was born.

As a vegetarian, Jordan knew this would be a good oppor-

gustine restaurants, food trucks and more

tunity to feature the many incredible places

in St. Augustine that offer vegetarian/vegan

food options.

“l have met so many people, and made so
many new relationships in this process,” she
said.

One of the recipes Jordan says she is most
excited to try is the Paneer Cheese, an idea
provided by Punita Patel, owner of popular
food truck BackYard Buffalo.

“It was important for me to represent the
broad culinary experiences that St. Augustine
has to offer,” Jordan said in a press release.
“This book appeals to both local food adven-
turers as well as people who love St. Augustine
and would like to take a taste of it home with them.”

Although she was nervous to publish the cookbook, so far
she has found that community reaction has been overwhelm-
ingly good.

“The whole community has been so positive,” she said. “It
is wonderful!”

Jordan plans to create a vegetarian cookbook every year,
where she will feature a new set of recipes from new loca-
tions within St. John’s County. With so many well estab-
lished locations to go through, and so many new locations
continuously popping up in the area, Jordan will certainly
have her hands full for the next edition.

You can now purchase the “Veggin In St. Augustine”
cookbook on Amazon.

A self portrait of author Jennifer W. Jordan in her home in
St. Augustine..

Janet E. Johnson, P.A.

Criminal Defense Attorney

‘]anet Johnson is committed to aggressively defending people accused in all

criminal matters in state and federal court. In practice since 1994, she is
a member of the Florida Bar, The Federal Bar, Colorado Bar, as well as the
Florida Association of Criminal Defense Lawyers. She has been on the faculty
of FACDL “Blood, Breath & Tears” annual DUI seminar. Ms. Johnson has
been awarded the AV preeminent rating " from Martindale-Hubble® and was
named a fellow to the prestigious Litigation Counsel of America™, as well as one
of the ten best criminal defense attorneys nationally for client satisfaction by

the American Institute of Criminal Law Attorneys. She also appears as a legal

commentator on CNN and HLN.

Areas of criminal law that are handled by Janet Johnson:
* DUI Defense * Federal Cases * Robbery/Burglary * Assault & Battery ¢ Juvenile
Cases * Domestic Violence * Sex Offenses * Child Abuse/Exploitation * Health
Care Fraud ¢ Drug Trafficking/Possession * Shop-Lifting ¢ Probation Violations *
White Collar Crime

Please call our office for a free initial consultation.

3219 Atlantic Blvd., Jacksonville, FL. 32207 904.634.8991

janetejohnsonlaw.com
The hiring of a lawyer is an important decision that should not be based solely upon
advertisements. Before you decide, ask us to send you free written information about
our qualifications and experience.
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8 buys you don't want to miss at the PGA TOUR Fan Shop

The PGA TOUR Fan Shop at TPC Sawgrass is open and in full swing, attracting
many excited fans with its new merchandise items. Take a look at some of the popular
items for THE PLAYERS Championship 2021.

Here are eight buys at this year’s event you don’t want to miss.

Photos by Holly Tishfield
THE PGA TOUR Fan Shop at TPC Sawgrass boasts all types of unique and collectible items for
THE PLAYERS Championship.

Women'’s Open Collar Polo, Available in varia-
tion of colors, $80

Women's Arita Local, Available in Pink and
Purple, $35

17th Hole Ale Glasses and Sterling Party Cup,

$12and $10 TPC Inspired Stainless Growler, $50

Men'’s Seabreeze Core Logo, Available in White
and Grey, $35

MARSH LANDING COUNTRY CLUB

Step inside 5070 Bentgrass Circle & experience a beaufifully
decorated, coastal traditional home with 4946 sq. ft of spacious
living built by Gary McCumber. The foyer opens fo a charming
dining room, a large 2-story living room, all with hardwood floors
and a wall of windows & doors overlooking the pool & spa, This
5 Br & 5.5 Ba custom home offers an abundance of first floor
living, from your downstairs master suite with a fireplace, sitting
room and large master bath fo the study with custom built in
bookcases & cherry wood paneling. The family room includes
vaulted ceilings, walls of windows, a gos fireplace that opens to
the kitchen with white cabinets & solid surface counters. Just
minutes to the beach, golf & club. This home offers the best of
Ponte Viedra Beach living! Just sold for $1,050,000

DEDICATED TO EXCELLENT RESULTS

2019 President’s Circle Award

Janet Westling,
REALTOR’, GRI, CIPS

(904) 813-1913 Cell
Janet. Westling@bhhsfnr.com
www.JanetWestling.com =

Peter Millar Men’s Printed Jellyfish Polo, $103)

©2020 BHH Affiliates, LLC. An indepentendly owned and operated franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeServices and the

Berkshire Hathaway HomeServices symbol are registered service marks of HomeServices of America, Inc.* Equal Housing Opportunity.

Men’s Golf Hats, $30-$40 Women'’s Golf Hats, $30-$40

Shoppers check out the PGA TOUR Fan Shop during the store’s opening weekend March 5-7.

CONTRACTED TREE SERVICE OF THE
FAMOUS TPC “STADIUM COURSE”

» Aerial Lifts
* Cranes

* Hazardous Removal

+ Stump Grinding

* Heavy Debris
Hauling

285-4625

Celebrating 30 years

* Expert Tree
Climbing
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Lighthouse boat builders
donate replica of historic
pboat to Fort Mose

By Shaun Ryan

Thanks to the Heritage Boatworks of
the St. Augustine Lighthouse & Maritime
Museum, Fort Mose Historical Society
can once again exhibit an important part
of the local community’s distant past.

At the monthly Fort Mose military
muster on Saturday, March 6, the boat
builders donated a new barca chata to the
museum in the park. The vessel replaces
one they had built in 2010 that had fallen
into disrepair.

A barca chata was a Spanish flatboat
commonly used as a barge for hauling
items in the 17th and 18th centuries. It
would have seen frequent use in the days
when Fort Mose was active. It would help
feed the community and help protect the
fort.

Boats of this type also played an
important role for enslaved African men
and women of the time who used them to
escape slavery in the Carolinas and make
their way to Spanish Florida and freedom.

During the unveiling, archaeologist
Chuck Meide told those assembled that
the first recorded instance of enslaved
Africans using this type of boat to escape
the northern British colonies was in 1687.
There were eight men, two women and
one infant.

“We have a wonderful engraving from
1860 from the Civil War of boats that
looked just like this barca chata,” Meide
said. “The design didn’t change very
much over the years.”

He said that enslaved Africans also used
boats like the barca chata in the 19th cen-
tury to make their way to freedom again,

Photos by Shaun Ryan
The barca chata was a commonly used boat
in the distant past.

this time to the North.

Jane Mahoney, executive director for
the Fort Mose Historical Society, ap-
proached the Heritage Boatworks several
months ago and asked them to build a new
barca chata for Fort Mose State Park. The
boat was completed in plenty of time for
the historical society’s 25th anniversary
celebration, set for June 26.

Mahoney expressed gratitude to the St.
Augustine Lighthouse & Maritime Mu-

BOAT continues on Page 40

Florida Chamber Music Project
Presents

Johannes Brahms
Featuring

Hyunsoon Whang

piano

Please join the Florida Chamber Music Project
as we celebrate Johannes Brahms
Sunday, March 21st, 3pm at the Ponte Vedra Concert Hall. Doors to open at 2 p.m.

CDC protocols: Patrons, performers, and staff will adhere to both FCMP & SJC Guidelines
(see COVID-19 Guidelines, policies, updates at theamp.com) Masks will be required at all times.
Tickets will be sold in advance in socially distanced pods on www.PVConcertHall.com or at the St. Aug.

Amphitheater box office. Advance box office sales will not be available at the PV Concert Hall Box office.
For more information please visit our website at flchambermusic.org

Standing in front of the barca chata are, from left, Fort Mose Historical Society President
Charles E. Ellis, boat builders Gene Veltri and Steve McMullen, and archaeologist Chuck Meide.

Visitors gather to see the new barca chata at Fort Mose State Park.
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Blues Hall of Famer Robert Cray will return to the
Ponte Vedra Concert Hall on Nov. 13. Cray last per-
formed there in January 2020.

Tickets are on sale at the St. Augustine Amphitheatre
Box Office and online at Ticketmaster.com. The Ponte
Vedra Concert Hall Box Office is closed at this time.

Cray has been bridging the lines between blues, soul
and R&B for the past four decades, with five Grammy
wins, a Blues Hall of Fame induction, receipt of the
Americana Lifetime Achievement Award, countless tours
and more than 20 acclaimed albums.

“That’s What I Heard” is the title of — and idea behind
— Cray’s newest album.

“The first time I played the album, I was struck by
what seemed to me to be a distinct Sam Cooke vibe to the
music, an impression initially sparked by the rollicking
gospel groove of ‘Burying Ground,’ but also by the sweet
singing and classic 6/8 feel of “You’ll Want Me Back,’”
said Cray. “It wasn’t just the churchiness of the former,

Blues Hall of Famer Robert Cray to
nerform at Ponte Vedra Concert Hal

nor the tuneful sophistication of the latter; it was the way
those two elements intertwined to create a feeling that
was just as evident in the other songs.”

The album’s R&B covers fall into two camps, the
sweet and the funky.

Of the former, “You’re the One” comes from the Bob-
by “Blue” Bland songbook. Cray’s version, colored by
his jangly rhythm guitar, has a more pronounced 6/8 feel,
and his singing is more insistent, making it feel more like
a statement of love than Bland’s relaxed, almost resigned
rendition.

“There’s this thing where I feel you kind of gotta get
out of your own head when you’re covering one of your
heroes,” Cray explained. “Bobby’s one of those. You just
let yourself go and do the song because you love it.”

Then there’s “You’ll Want Me Back,” which Curtis
Mayfield wrote for Major Lance.

]

“Curtis Mayfield melodies are just totally irresistible,”

said Cray.

Photo provided by the Ponte Vedra Concert Hall

Re-enactors at Fort Mose demonstrate their monthly militia muster March 6 prior to the unveil-

ing of the new barca chata.

Free Entry for
Antique Motorcycles

Motorcycle Photography by Jim Dohms
1952 Vincent Rapide - owned by Gene Brown

Boat

Continued from 39

seum’s boat builders for what she called
“one of our most valuable interpretive
resources.”

“We appreciate their expert craftsman-
ship and dedication to historical accuracy
and detail,” said Charles E. Ellis, presi-
dent of the Fort Mose Historical Society.
“The boat builders have created an im-
portant interpretive element for the park,
one that will pique the interest of many
park visitors and serve as an important
resource for telling the Fort Mose story.”

The barca chata unveiled March 6 was
the work of Steve McMullen and Gene

Concours d’Elegance

April 24, 2021
World Golf Village

St. Augustine, Florida

Wayne Carini
(of Chasing Classic Cars)

is Grand Marshal

Celebrating
Brilliant British Bikes

Veltri. They worked on the boat nine
hours a day for three days each week,
completing it in about a month.

Veltri said they used the former boat
as a guide in creating its replacement.
Though these types of boat were common,
they weren’t preserved, so it was difficult
to do research on their attributes.

“These boats were kind of thrown
together and used to pull around, and the
bigger ones they’d just build at one end of
the river, float it down, tear it up and sell
the lumber at the other end,” McMullen
said. “So it was a utility boat. It could be
any size you wanted it.”

The men built a stand to hold the boat
above the ground to preserve it and to
make it more easily viewed.

The Heritage Boatworks Program is
run by St. Augustine Lighthouse & Mari-
time Museum volunteers. It is dedicated
to keeping the traditions of boat building
alive in the Nation’s Oldest City. The
boat builders focus on construction proj-
ects to replicate boats common to North
Florida waterways in the past.

Photos by Shaun Ryan
Steve McMullen (left) and Gene Veltri unveil
the barca chata they built for display at Fort
Mose State Park.
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Photo provided by Colleen Mabe
The Ponte Vedra girls soccer team celebrates after winning the Class 5A state championship against Archbishop McCarthy
on Friday, March 4 in DeLand.

Ponte Vedra girls soccer
wins state championship

Lady Sharks end season with shutout
victory over Archbishop McCarthy

By Paris Moulden

But unlike last year, this year it was Ponte Vedra that
was celebrating at the end of the game. The Lady Sharks
continued their streak of shutout postseason wins with
the biggest win of all, beating Archbishop McCarthy in
the state title game on Friday, March 4 in DeLand.

What a difference a year makes, and what a crazy year
it has been,

Because of COVID-19. there was a question whether

Just like last year, Ponte Vedra and Archbishop Mc-
Carthy faced off with the Class 5A girls soccer state
championship title on the line. Also, like last year, the

game ended in a 2-0 shutout. STATE TITLE continues on Page 44
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Send your sports news to
pvrecorder@opcfla.com

www.PonteVedraRecorder.com

Mcllroy to defend
title again ...
this time for sure

By Kathy Bissell

Last year, Rory Mcllroy was all set to defend his
PLAYERS title, one of his five most prestigious victo-
ries, the other ones being the 2011 U.S. Open, the 2012
and 2014 PGA and the 2014 British Open.

Then, in the middle of PLAYERS week, the CO-
VID-19 crisis began, and the tournament, which had
been all systems go on Wednesday, began with an
announcement that after Thursday, there would be no
spectators. We still anticipated a Sunday finish.

After one round was played, Mcllroy might have
made the best prediction of all when he said, “I think
we just have to play it by ear and take it day by day,
and as someone said to me yesterday, today’s over-
reaction could look like tomorrow’s underreaction. So
just got to take it day by day and see where this thing
goes.”

Where it went was down a horrible rabbit hole.

There was a domino effect. In the U.S., the NBA
canceled games. The NCAA Tournament was canceled.
When Disney and Universal closed down, that was the
siren call to stop everything. The PGA TOUR can-
celled the rest of THE PLAYERS and postponed any
golf for three weeks. St. Johns County had one case of
COVID.

Three weeks quickly became three months. Thou-
sands became ill across the country. Many, tragically,
died. However, many more had mild symptoms, like
Jack Nicklaus, and his wife Barbara, who tested posi-
tive but felt fine.

MCILROY continues on Page 45

Photo by Micah Green
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PGA TOUR commissioner, players speak ahead of tournament

By Kathy Bissell

One reason we like golf is that the play-
ers, for the most part, are not shy about
sharing their thoughts. Here are some of
the best comments from Tuesday. Even
PGA Tour Commissioner Jay Monahan got
into the action.

Commissioner Monahan: “While we
anticipated a strong interest from fans in
attending THE PLAYERS, little did we
know that we’d sell out our four competi-
tion days in less than one hour on February
16th.”

Rory Mcllroy, on being defending
champ for two years: “I guess it’s nice,
like I get another bite at the cherry...”

Jon Rahm, on hitting the tee shot to 17:
“You’ve got to go out there and be brave.
Simple as that. There’s no other way. On
paper it’s an easy shot, yes, but you’ve

got to go out there, step up and hit a good
shot.”

Justin Thomas, on playing TPC Saw-
grass: “It’s not like a lot of courses where
you can -- even if you’re playing bad you
can just kind of skank it around and hit it
on one side...... You really have to step up
on each tee, on each par-3, par-4, par-5 and
just hit the golf shot that it requires.”

Bryson DeChambeau, on going for the
12th green with his drive: “If it’s down-
wind, yeah, I’'m sure [ will. Even if I can
hit it up next to the green and chip it on.”

Webb Simpson, on playing TPC Saw-
grass: I just learned that you have to
respect the golf course. There’s trouble on
every hole. You can try to pin the tail on
the donkey, but eventually you’re going to
get kicked in the teeth.”

Commissioner Monahan, on the number
of fans this year: “This is a stadium golf

course with 20 percent capacity. You can
see every single shot as a fan here from
various perspectives on the golf course.
Now at 20 percent, your ability to do so
and space out, this place lends itself really
well to it.”

Jon Rahm, on why it is hard to maintain
a high level of play in golf: “I do think
golf should be one of the top three most
intricate and difficult sports there is with
some of the most amount of variables
when it comes to the golf game.”

Webb Simpson, on the Olympics: “I
think it would be an honor to represent
the country..... I feel like it would really
shoot me in the foot for the Playoffs, and
right now in my career, Playoffs are more
important to me than the Olympics.”

Justin Thomas on what it’s like with
no fans: “You can make a 60-footer on
17 when you’re even par, and in an event

with no fans, it’s just another putt. But
when you get a big crowd like we could
potentially have here this week or like
normal, you feel that buzz and you feel
that energy.”

Commissioner Monahan, on vaccina-
tions for PGA Tour players: “We’re going
to do everything we can to support vac-
cination for our players when it’s appropri-
ate to do so0.”

Bryson DeChambeau, on what he did af-
ter winning the Arnold Palmer Invitational:
“I had a chocolate milk, and I had some
Arnold Palmer gummies. It was like iced
tea and lemonade gummies. That was kind
of funny, it was kind of a tribute to him.”

Rory Mcllroy, on this year’s tourna-
ment: “I think at least we know this year
the tournament is not going to be canceled,
unless something pretty crazy happens
again.”

\Who does the

By Kathy Bissell

What a year.

It has been nearly 12 full months since
the The Players

Championship 2020 was canceled. My
Crystal Ball went into shock when that
happened, and it took some serious resus-
citation to bring it back. The doctors said it
was a medical miracle that it hadn’t disinte-
grated into sand. The Ball was honestly in
a daze until golf came back in

May with the two special events, the first
one featuring Rory Mcllroy and Dustin
Johnson against Rickie Fowler and Mat-
thew Wolff.

The Ball really likes Rickie and is partial
to orange.

It perked up.

Then it started giving off sparks when
Tiger Woods and Phil Mickelson teed it
up with Peyton Manning and Tom Brady
for the second special event. Even Brady’s
ripped pants didn’t upset it. And the Ball
thought Peyton Manning was a blast.

Thankfully, when the PGA TOUR held
its first event of the restarted season in
Fort Worth at the Charles Schwab Chal-
lenge, the Ball was almost back to normal,
whatever normal is for a cracked Crystal
Ball. Now it’s starting to sparkle, and might
be ready to provide illuminating guidance
as to who will win the THE PLAYERS
Championship 2021.

This year will be different. Really
different. There will only be 20% of the
normal amount of fans. That’s a shame, but
necessary. It will still be more than at any
golf tournament since last March. There
will be some welcome cheers and shouts
for good shots and appropriate moans for
water balls.

Having fans may give an assist to twice-
defending champ Mcllroy, who admitted

crystal ball see as THE PLAYERS champion?

several times during the last year that he
misses them. He thinks his game is not
quite as sharp without their presence. For
that reason, he’s not the Ball’s favorite to
win, although the Ball is quite partial to
Rory as are many golf fans. Mcllroy has
just not had a great golf year, although with
the birth of his first child, Poppy, he has
had a great personal year. The thing is, you
never know when the switch will flip on
and turn a down trend into fabulous success
on the golf course. Maybe the 20% of fans
at the Arnold Palmer and at THE PLAY-
ERS will be enough to push him over the
edge. That might be as many as 10,000
people each day. Can they do it? We’ll see.
Phil Mickelson, who turned 50 last June,
can still bash the golf egg. He’s a past
champ, so he’s knows how to beat TPC
Sawgrass, which is half the battle. He fin-
ished high enough in FedEx points to quali-
fy for the tournament. However, his ac-
curacy has been as off as the Crystal Ball’s
psyche was for a while. It’s an achievement
that Phil was still in the top 125 after last
season. His last PGA TOUR victory was
a little over two years ago at the AT&T
Pebble Beach Pro-Am. However, he won
both events he played on the PGA TOUR
Champions Tour. If he decided to take the
Henrik Stenson route and play a 3-wood off
the tee instead of driver, | would not count
him out for a second victory. Phil’s just that
talented, but he’s a sucker for distance.
Now, this last 12 months brought several
new players into the limelight. Collin Mori-
kawa, who won the PGA at TPC Harding
Park. Bryson DeChambeau, who took apart
Winged Foot in the U.S. Open. Daniel
Berger, who finally got uninjured and won
at the Charles Schwab, (it’s hard not to say
the Colonial because that was the name for
so many years). Patrick Cantlay is another
who is finally healthy. Then there’s Victor
Hovland, the former U.S. Amateur champ,

who is from Norway.

While Bryson won tournaments before
he went on his chase of distance, he was
hitting his drives an average of 20-25
yards shorter. If he can throttle back a bit,
he’s got the mental ability to challenge
Pete Dye’s design. Like Phil, he’s got the
bombs-away mentality, and every course
doesn’t require it. TPC Sawgrass, for
instance.

Morikawa seems to be suffering from
success a bit, which is not surprising. It
happens to most everybody who wins a
major. They get overwhelmed with offers,
and it’s tough to sort everything out for a
while. But he’ll be back. He does have the
kind of game that can do well here. He’s
long enough, but not super long. He’s in the
fairway a lot, which is important at TPC
Sawgrass, and he’s an OK putter, according
to the stats. However, he’s a West Coast
guy and it takes them a while to get used to
playing overseeded Bermuda like we have
in Florida and other places in the Southeast.

Daniel Berger seems to have all the shots
as he showed in winning at the Charles
Schwab. He said while he was out with
injury, he realized that he really did love to
play golf. It changed his attitude, he said.

It must have because he just won again at
Pebble Beach. Berger is a Florida native
and went to Florida State, so you can cheer
for him enthusiastically, whether in your
family room or on the course. How about a
little Bergermania?

Patrick Cantlay has been a player in the
making for quite a while. He, too, was
sidelined with injury (his back). But this
season, he’s been living on leaderboards.
He won the ZOZO which was played at
Sherwood CC outside Los Angeles. And
he had close calls at TPC Scottsdale and
Pebble Beach. Cantlay is a Southern Cali-
fornia guy so it makes sense that the West
Coast swing would be good for him. Like

Morikawa, coming east means overseeded
Bermudagrass, which is an acquired taste.
But he’s a very good player who is playing
very well currently.

One guy who seems to be really solid is
Viktor Hovland. He hits a lot of fairways
and even more greens. He’s an adequate
putter, and if he hits it close enough, he can
rake it in for a victory. Hovland has already
won twice, and he’s ranked 14 in the world,
which is astonishing for a guy who only
turned pro after the 2019 U.S. Open. Golf
is really all about hitting fairways and
greens, and he’s good at that. Amazingly,
he also went to Oklahoma State — some-
body there is great at recruiting! The Ball
likes his steady style for TPC Sawgrass, but
maybe it’s just the OSU orange thing.

Of players who have been around for
a while, Patrick Reed seems to hit bul-
lets when he’s on. He’s a former Masters
champ and just won in San Diego at the
Famers Insurance Open. He is a bit of a rul-
ing magnet, but it will be all hands on the
ruling deck at THE PLAYERS. Officials
will be able to handle anything.

There’s Justin Thomas who has already
won the PGA Championship and 13 tour-
naments. However, his grandfather, who
he was close to, recently died. And that
may have a few lingering effects. However,
the Crystal Ball likes his fighting attitude.
When he’s on, he’s amazing. His feet actu-
ally leave the ground on his drives. That’s
how hard he hits it. Also, 59s don’t grow
on trees, and he has posted that score in a
PGA TOUR event. He’s definitely a go-
low guy. By March he could be ready for
another challenge.

I’'m sure you wonder why the Ball hasn’t
mentioned Jordan Spieth. Well, he’s still
hitting it off the planet every once-in-a-
while on hit tee shots, and it’s hard to win

PREDICTION continues on Page 45
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Hurry!

Coming To Ponte Vedra Beach

COTTAGES

4 A
£ 7. Don't miss out! Announcing an exciting,

new community truly worthy of the Vicar's Landing name. Vicar's

Landing at Oak Bridge bridges safety and security with freedom, fun, and

convenience. From housing and dining to transportation and health

care, you'll be covered through every phase of living. To learn more
about luxury living at the all-new Vicar’s Landing at Oak Bridge, call

or click today!

Live in affluent Ponte Vedra Beach
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LANDING
OAK BRIDGE

Life Choice Community™

904.285.6000 | VicarsLanding.com
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State title

Continued from 41

the PVHS soccer team would have a
season at all. But the team rallied around
each other and their coaches and just
focused on their goals.

“This was obviously a lot different
because of the pandemic,” PVHS coach
Dave Silverberg said. “We really didn’t
know if we were going to have a season,
and it was day-by-day, game-by-game, so
we were just happy and grateful to be out
there for practice and games and no know-
ing if it’s going to continue. So, to get it
all in and then win, that’s just an incred-
ible bonus.”

The Sharks weren’t necessarily looking
for revenge for last season’s title loss, but
it didn’t particularly hurt.

“Anytime you win, it’s exciting,” Sil-
verberg said. “And to beat the team that
beat you, it’s a little redemption, although
I have a lot of respect for that team. |
know that coach, and they do a great job,
so we were joking about doing it again
next year.”

PVHS stormed through the postseason
in dominating fashion, allowing just one

goal in its run to the state championship.

“We focus a lot defensively, and know
when there are big games and the oppo-
nents are quality teams, a lot of times it
comes down to one goal games,” Silver-
berg said. “We’ve been in a lot of those so
we were used to it, which helped us. And
defensively, we just kept getting stronger
and stronger.”

The team also had the added struggle
of dealing with the COVID-19 pandemic,
wondering if there would even be a sea-
son, and having players quarantine, but
that also left the door open to give other
players a chance to hone their skills.

“We do have a great core,” Silverberg
said. “One of our strengths this year was
our depth. We had a bunch of players who
could play, so we didn’t have to count on
just one or two or three.”

The team also focused on working
together and building a cohesive unit.

“Going into the postseason, our
thoughts were ‘this is it, this is the end
of the season,’” said senior Ella Shapiro.
“We knew we wanted to give it all we
had. We really were good at motivating
each other and we really were trying to
play for each other to get the end result
that we wanted.”

Shapiro didn’t play on the team last
season but was a big contributor to its suc-
cess this season.

“It is indescribable,” Shapiro said of be-
ing state champions. “After this year, not
knowing how many games we would have
or if we would have a season, just ending
on such a high note after working so hard,
it’s incredibly memorable.”

Shapiro hopes to continue playing soc-
cer on the collegiate level, but because
of COVID, the recruiting process has
been in flux. But she’ll take to college her
memories of Friday’s momentous win and
what followed.

“There were tears of joy happening and
everyone was just speechless,” Shapiro
said. “We knew we could do it and I think
we played our best game of the season
and it all just came together.”

Silverberg said the team carried that
momentum throughout the season, and it
kept building as the season progressed.

“They had this confidence that was
building and building the last month of the
season, so I didn’t really have to say or do
much,” he said. “It was all them, and they
performed incredibly.”

The teamwork was team bonding was
key to this year’s success, said senior co-

captain Eli Mabe.

“We focused a lot more on being closer
as a family,” Mabe said. “We had a meet-
ing about and just said ‘we’re here for
each other and we’re all in this together,
so let’s just get as close as we possibly can
and finish out the ride for each other.””

For the five seniors, they will leave on
a high note and with the knowledge the
team is in good shape amid the multi-tal-
ented teammates who are left. Mabe, and
other starters, faced quarantine several
during the season, but Mabe felt comfort-
able knowing how solid the entire group
was.

“Knowing there are other teammates
who are able to step up and fill in our
positions was very important,” she said.
“And this team definitely stepped up and
did that.”

The end result to the season was par-
ticularly special for Mabe, who plans to
attend college and focus on art and other
creative endeavors.

“I knew going into my senior year
that this was going to be my final year of
soccer, so we just told everyone to give it
their all because this is my end of my 14-
year chapter of soccer,” Mabe said. “That
was the end, but it was a good end.”

THEME: BASEBALL

ACROSS

1. Turkey trot, e.g.

6. Dadaist Jean

9.% __ crew,
Milwaukee Brewers
fan base

13. Poppy seed
derivative

14. Afghan mon-
etary unit

15. Hotel room
option

16. Category of artis-
tic composition

17. Between north-
east and east

18. Relating to pond
scum

19. *Babe Ruth's first
major league team
21 -and-_
sport

23. Dog command
24. Bald eagle’s
home

25. Witchy woman
28. Back wound?
30. Siskel or Ebert
35. Smoothing ap-
pliance

37. Distinctive flair
39. Stomata, sing.
40. Burlap fiber

41. Archeologist’s
find

43, Estimated ar-
rivals

44, Discompose

46. Cobbler’s con-
cern

47. Merlin or Gandalf
48.*B in RBI

50. Close by

52. Spade for stony
ground

53. Karl of politics
55. Between ready
and go

57.*Left, center or
right one
61.*Yankees only #4
64. Blast from the
past

65. Crew tool

67. Helped
69._____one'stime,
past tense

70. Schiller’s poem
71. Express con-
tempt

72.What Simon
does

73. Cut grass

74. Intoxicating

DOWN

1.*Eat a hot one at
the game

2. Copycat

3. *Number of
standard baseball
positions

4. Miss Muffet's meal
5.Vomiting

6. Highest point
7.*Scoring unit

8. Annapolis frosh
9.Tulip’s early stage
10. Capital of Latvia
11. Et alibi (2 words)
12. Water source

15. Bacchus'atten-
dants

20. Weasel's aquatic
cousin
22.*Baseball trajec-
tory

24. Diver's edible
reward

25. Muslim woman'’s
headscarf

26. Caribbean island
destination
27.Gained access to
(2 words)

29. Hoppy beers

31. Individual unit
32. Bottom line
33.|dealized image
34. *Katie____or
" attheBat”
36. Empty when kids
leave

38. World's longest
river

42.Cut it out

45. Moved a flock of
sheep

49, Certain John's or
Jane’'s last name

51. Re-use old ideas
54. Car sound, to a
toddler

56. Trinity

57.Small door-
opening devices
58. One of the hip-
bones, pl.

59. Whirlpool
60."Big Little ____ "
61.What Jack’s
beanstalk did

62. It comes to mind
63.Turned to the
right, like a horse
66. Commotion or
fuss

68. Wine quality
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Mcllroy

Continued from 41

Millions of people were stranded at
home trying to figure out how to work,
what to do about schooling for youngsters,
what to do about older relatives. You know.
You were doing the same thing.

Mcllroy was like everybody else. He
worked jigsaw puzzles and took joy from
the little things. His wife was expecting
their first child, so if there was ever a time
to be at home more than normal, this was it.

While there, Mcllroy launched a new
career of sorts by becoming a Peloton su-
perstar, reaching No. 1 status with his rides.
Billy Horschel, Justin Thomas, Charley
Hoffman, Ian Poulter and Jimmy Walker
chased. Poulter actually had two Pelotons
(golfweek.usatoday.com/2020/03/24/
pga-tour-stars-push-each-other-on-peloton-
during-coronavirus-pandemic).

When Florida golf courses in his area
opened up, Mcllroy kept his hand in, play-
ing with the PGA TOUR players in the
area: Dustin Johnson, Rickie Fowler, Justin
Thomas and Shane Lowrey.

Mcllroy’s coach, Michael Bannon, based
in Ireland, sent him a video camera. Ban-
non couldn’t easily travel to the U.S. and
get back home without quarantine on each
end.

“Michael and I will probably be on Face-
Time quite a bit,” Mcllroy explained in
May. “T’ll be sending him a lot of swings,
and, you know, we are just going to have
to do it remotely for the time being, which
is, you know, it’s a new normal for a lot of
people.”

Also, in May, Mcllroy became one of
the first four players to return to televised
golf in a charity match with three other
PGA Tour players, the TaylorMade Driving
Relief event supported by United Health.
Money went to the American Nurses Foun-
dation and the CDC Foundation.

He had Dustin Johnson as a partner
and they faced Matthew Wolff and Rickie
Fowler, both of whom were Oklahoma
State grads.

“It’s going to be fun, but I’d like to think
that there will be a little bit of trash talk,”
Mcllroy said before play. “Rickie, DJ and
I go back a long ways. We played against
each other in the Walker Cup in 2007 and
then fast forward 13 years, and we’re do-
ing something like this. We’ve got a bit of
history.”

In a playoff, Mcllroy and Johnson won.
With what the sponsors put in, $5.5 million
was raised in all, $1.1 million pledged by
viewers.

About three weeks later, tournament golf
returned for Mcllroy when the PGA TOUR
restarted at the Charles Schwab Challenge
at Colonial CC in Fort Worth, Texas.

“I’m excited to be back on the road and
doing what I’'m supposed to do, play golf
and compete,” he said before the Schwab.
“I think that’s the one thing I’m looking
forward to the most and the one thing I’ve
missed the most over the past few months
is just the competition.”

Between mid-June and the end of Au-
gust, Mcllroy played nine tournaments out

of the 13 that were held. He played tourna-
ments on courses that may not have been
best suited for his game, like Colonial, like
RBC Heritage, both of which are very tight
and not exceptionally long.

After the Travelers, he seemed unhappy
with his play.

“Just over the last few weeks I’ve made
too many mistakes, too many bogeys, too
many loose shots, and that was sort of what
it was this week, as well,” he said. “The
way [’m feeling right now, I feel like a
couple weeks off.”

He finally saw Michael Bannon just
before The Memorial, which was mid-July,
but after the PGA Championship in August,
he sounded a bit like he was searching.

“Maybe I’'m just not as good as I used
to be. I don’t know,” he said after the final
round of the PGA. “I can’t really put my
finger on it. I go out there and try my best
every single day. Some days | play better
than others, and just got to keep going and
keep persisting and see if you can do better
the next time.”

This is not the thinking of a recent world
No. 1 player.

However, things were looking up at
home. The Mcllroys’ first child came
into the world in the last week of August.
Poppy Kennedy Mcllroy. Does that sound
Irish or what?

Mcllroy was back on the golf course for
the TOUR Championship, right after the
baby was born. He finished 8th, his best
since the June restart.

Then, the Mcllroy family took a few
weeks off to have some family time. Who
wouldn’t want to do that?

Near the end of October, he played the
CJ Cup and the ZOZO both of which had
been moved from Asia to the U.S. because
of COVID. His last tournament of 2020
was The Masters, which was held two
weeks before Thanksgiving. He finished
fifth. It was progress.

“I’m trying not to be impatient,” he said
in Abu Dhabi in January. “I try to stay as
patient as possible, but what I will say is
that last win does feel like quite a long time

ago at this point.”

It was, in fact, the 2020 World Golf
Championships-HSBC Champions, which
was played in the fall of 2019.

He cited his problem stats from 2020.

“One of the things was approach play out
of the rough, which is sort of random, but |
hit 60% of fairways, so that means 40% of
the time I’m hitting out of the rough, which
is quite a lot,” he explained.

In 2019, he hit the fairways 61.82% of
the time. In 2020, it was 56.34. So far in
2021, he’s 58.43%.

Getting better out of the rough is a chal-
lenge.

“Who goes and drops a bag of practice
balls in the rough?” he questioned. “You
go to the range and hit off a perfectly
manicured piece of turf, and that’s nice but
that’s not what you’re always doing on the
golf course.”

His second shots — the ones to the green
— he thought, were similar to the previous
season, but his putts from four to eight feet
had been off.

“Obviously if I get those better, my game
will become better,” he added.

One change he recently made is to put
an alignment line on his golf ball which he
also did in 2014, one of his best years.

“I won a tournament with it. 1 won
Wentworth during that stretch. I had my
best-ever strokes gained putting round at
Memorial using the line,” he said. “It’s
something I’ve sort of went back and forth
with over the years.”

He also won The British Open and the
PGA that year.

Whether the line on the ball is the magic
key to future success, whether he stays
with it for more than a day or even a week
remains to be seen, but as golfers will tell
you, when you aren’t playing the way you
want to, you’ve got to change something.
Who knows, maybe drawing a line on the
ball will help him win THE PLAYERS
again. Maybe it will even help him win the
Masters which would complete his career
grand slam. The fate of a career could hang
on a Sharpie marker.

Fight for Keegan

(Facebook group)

Keegan is the grandson of our long-time employee
and at 5 years old is battling
B-Cell Acute Lymphoblastic Leukemia.

Prediction

Continued from 43

that way. It can be done, but it takes
a lot of Tums. Hank Haney said on a
podcast interview sometime in 2020
that Jordan was so far down in terms
of stats performance that it was going
to take him three years to recover his
form. However, Haney had no doubt
that Spieth would be back. He just
said from where he was last year, it’s
a three-year climb to get anyplace
near where he was. We are in year
two. [ have a lot of faith in Hank
when it comes to knowing golfers
and golf swings. If Hank says three
years, it’s going to be three years.
However, there was some progress
after Jordan had a tete-a-tete with
Butch Harmon. That might speed it
up, but not in time for THE PLAY-
ERS. I"d like to be wrong on this, but
don’t think I am. The Ball is turning
dark as I write this. It doesn’t like it. I
understand.

But my guess is none of those pre-
viously mentioned players are going
to win.

This time around, no matter what
the Crystal Ball says, I’'m going with
Dustin “The Dominator” Johnson.

I mean move over Arnold Schwar-
zenegger. Dustin Johnson can eat golf
courses for breakfast and crush them
by dinner. He has all the shots now.
He’s really practiced his short game,
and his putting gets better all the
time. He just might be the next player
to win not just THE PLAYERS this
year, but in the future, the PGA and
the British Open. That would make
him one of three to do that. The Su-
per Slam, let’s call it. The other two?
Jack Nicklaus and Tiger Woods.

The Crystal Ball is lighting up
and shooting rainbows over this. ’'m
pretty sure this is one time when I’ll
be right!

EVERY
MONDAY

IN MARCH
& APRIL!
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All Line Ads are 4 lines,

20 to 25 Characters Per Line.
*Additional Lines Can be Purchased
*All Rates Are NET

Private Party Line Rates

+$14.00 1 week « $23.00 2 weeks
+ $31.00 3 weeks « $37.50 4 weeks
Add lines $2.15 each

(Couches, TV's, Beds, Household Items, Etc.)

MONDAY NOON

Commercial Line Rates
«$22.50 1 week « $39.00 2 weeks
« $55.50 3 weeks « $70.00 4 weeks

Add lines $2.15 each

(Animals, Cars, Renting or Selling a Home or
to Advertise Your Business or Services)

Employment Spotlight/Real Estate

1x2 (2"x2") $40.50/1 wk « $70.00/2 wks. « $100/3 wks.
1x3 (2"x3") $61.50/1 wk. « $112.00/2 wks. « $150.00/3 wks.
2x2 (4"x2") $82.00/1 wk. + $153.00/2 wks. « $200.00/3 wks.
2x3 (4"x3") $123.00/1 wk. +5225/2 wks. « $300/3 wks.
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Message to Advertisers:

All ads are non-refundable. Please check your ad copy
the first week of publication. We will only apply credit
for the first run and credits are subject to approval by
the Publisher. If ad is cancelled prior to first insertion,
cancellation must be made by the classified deadline
of Wednesday by 3pm. Ads must comply with Federal,
State or local laws. We are not responsible for ad
content. Ads are subject to approval by the Publisher.

Business & Worship Directory
1.5 x 2 $55.00/month
1.5 x4 $96.52/month

1.5x6 $149.52/month
Rate Guide for: The Recorder

|

www.pontevedrarecorder.com

FRIDAY 5PM 904-285-7232

BUSINESS
SERVICES

Financial
Service

Over $10K in debt? Be debt free in
24-48 months. Pay a fraction of what
you owe. A+ BBB rated. Call
National Debt Relief 1-855-959-7825

The COVID crisis has cost us all
something. Many have lost jobs and
financial security. Have $10K In
Debt? Credit Cards. Medical Bills.
Car Loans. Call NATIONAL DEBT
RELIEF! We can help! Get a FREE
debt relief quote:

Call 1-877-316-7129

Tax Service

Need IRS Relief $10K - $125K+ Get
Fresh Start or Forgiveness Call
1-855-908-2440Monday through Fri-
day 7AM-5PM PST

Wesley Financial Group, LLC. Time-
share Cancellation  Experts.
Over$50,000,000 in timeshare debt
and fees cancelled in 2019. Get
freeinformational package and learn
how to get rid of your timeshare!
Freeconsultations. Over 450 positive
reviews. Call 844-405-1099

Do you have $10,000
or morein unsecured debt?
Get a FREE debt relief
consultation today.

www.number 1debtexperts.com

Health Service/
Medical

Recently Diagnosed w/Lung Cancer
or Mesothelioma? Exposed to As-
bestos Pre-1980 atWork or Navy?
You May Be Entitled to a Significant
Cash Award! Smoking HistoryOkay!
Call 1-888-789-0415

MERCHANDISE

Medical Supplies

Stay in your home longer withan
American Standard Walk-In Bathtub.
Receive up to $1,500 off, including
afree toilet, and a lifetime warranty on
the tub and installation! Call us
at1-877-583-3563 or visit www.walki
ntubquote.com/cpf

Life Alert. One press of a button sends
help FAST, 24/7! At home and on the
go. Mobile Pendant with GPS. FREE
First Aid Kit (with subscription.) CALL
877-354-1492 FREE Brochure.

VIAGRA & CIALIS! 60 pills for
$99. 100 pills for $150. FREE
shipping. Money back guaran-
teed! 1-855-457-9751

YOURAD
HERE

HEARING AIDS!! Buy one/get one
FREE! High-quality rechargeable
Nano hearing aids priced 90% less
than competitors. Nearly invisible!
45-day money back guarantee!

Health, Beauty & /
Fitness Aids

DENTAL INSURANCE from Physi-
cians Mutual Insurance Compa-
ny. NOT just a discount plan,
REAL coverage for [350] proce-
dures. Call 1-833-424-6043 for
details. www.dental50plus.com/

Health, Beauty & /
Fitness Aids

Satellite Sales
& Service

New Discovery Eliminates Prostate
Problems! Natural
Prostate Relief Solution!

More Control, Less Bathroom
Trips, Better Sleep, Improved
Performance

60 Day Guarantee

& FREE Shipping

15% Discount Coupon: control01
Visit: FloZyte.com

Satellite Sales
& Service

High-Speed Internet. We instantly
compare speed, pricing, availability to
find the best service for your needs.
Starting a  $39.99/month!  Quickly
compare offers from top providers. Call
1-855-956-3567

DISH Network. $64.99 for 190
Channelsl  Blazing Fast Internet,
$19.99/mo. (where available)) Switch
& Get a FREE $100 Visa Gift Card.
FREE Voice Remote. FREE HD DVR.
FREE Streaming on ALL Devices. Call
today! 1-855-895-7245

DISH TV $59.99 For 190 Channels +
$14.95 High Speed Internet. Free
Installation, Smart HD DVR Included,
Free Voice Remote. Some restrictions
apply. 1-855-340-3064

4G LTE Home Internet Now
Available! Get GotW3 with lightning
fast speeds plus take your service
with you when you travel! Aslow as
$109.99/mo! 1-888-708-1498

Earthlink High Speed Internet. As Low
As $14.95/month (for the first 3
months.) Reliable High Speed Fiber
Optic Technology. Stream Videos,
Music and More! Call Earthlink Today
1-877-929-1176

DISH Network. $59.99 for 190
Channelsl  Blazing Fast Internet,
$19.99/mo. (where available.)) Switch
& Get a FREE $100 Visa Gift Card.
FREE Voice Remote. FREE HD DVR.
FREE Streaming on ALL Devices. Call
today! 1-855-895-7245

Computers
& Equipment

COMPUTER ISSUES? GEEKS ON
SITE provides FREE diagnosis RE-
MOTELY 24/7 SERVICE DURING
COVID19. No home visit necessary.
$40 OFF with coupon 86407! Restric-
tions apply. 1-855-993-4172)
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DIRECTORY

To advertise in the Worship Directory
call April ot 904-285-8831

. Lord of Life
wWilutheran Church

Worship in an open-air pavilion
A simple place for reflection during these trying times.
Bring a mask. Everything’s in the program.
Touchless togetherness!
Sunday at 9:45 a.m.
276 N. Roscoe Blvd., Ponte Vedra Beach
(904) 285-5347 « www.LordofLifePVB.org

eB LDT

Chris Episc p 1Church

L

Hodges Campus
4420 Hodges Blvd.

Wednesdays
6:30pm

Sundays
9:00 and 10:30am

Sunday Worship
7:45, 9:00, 11:15 a.m., 5:00 p.m. Church,
9:00 Chapel, 9:00, 11:15 a.m. Contemporary
10:15 a.m. Christian Formation
Nursery available

Misa en Espaiiol
Domingos 12:45 p.m. Almuerzo 12 - 12:40 p.m.

904-285-6127

400 San Juan Drive, Ponte Vedra Beach
christepiscopalchurch.org

ChetsCreek

CHURCH

chetscreek.com

Nocatee Campus
Meeting at
Valley Ridge Academy
105 Greenleaf Dr.

Sundays
9:30 and 11:00am

TRANSPORTATION

Autos For Sale

2015

Lexus RX 350
In great shape.
All the bells and
whistles.
Mileage is 73,800.
Asking 21,300
Call John
904-424-0182

Miscellaneous

Timed Online Auction

Fuel Transport and Logistic Carrier
Fleet of Commercial Trucks and
Trailers (Tampa, FL)

Bidding closes: Thurs, March
11th, 2021 at 10AM

Sale will consist of: International,
Peterbilt, Freightliner, Volvo, Ken-
worth and Mack Trucks; Fruehauf
and Heil Fuel Tank Trailers; Ford
and White Fuel Tank Wagons;
Peterbilt Tow Truck; Ford F450
Utility Truck. Registration, catalog,
photos and terms available at
www.moeckerauctions.com.
Pick-up/removal: Tampa, FL.
Preview: 03/10 by appointment.
Call for details (954) 252-2887 |
(800) 840-BIDS

Case No. 8:20-bk-6034-CED
AB-1098 AU-3219, Eric Rubin

Eliminate gutter cleaning forever!
LeafFilter, the most advanceddebris
-blocking gutter protection. Schedule
a FREE LeafFilter estimate
today.15% off Entire Purchase. 10%
Senior & Military  Discounts.
Call1-866-287-4769

Need Help with Family Law? Can't
Afford a $5000 Retainer? https://www
familycourtdirect.com/?network=1

Low Cost Legal Services - Pay As
You Go - As low as $750-$1500 - Get
Legal Help Now! Call
1-844-415-4092 Mon-Fri 7am to 4pm
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Miscellaneous

We have Clinics
STATEWIDE.
Medical

Marijuana Clinics,
call today!

Call 1-833-420-0421

Guaranteed Life Insurance! (Ages 50
to 80). No medical exam. Affordable
premiums never increase. Benefits
never decrease. Policy will only be
cancelled for non-payment. 1-
833-946-2478 (1)

JFKVS. CIA

Prelude to 9/11 and Election Fraud

How and why CIA took down a
President

This incredible book can be pur-
chased at

various bookstores and online at

barnesandnoble.com

Thinking about installing anew show-
er? American Standard makes it
easy. FREE design consultation.
Enjoyyour  shower again!  Call
1-844-230-0741 today to see how
you can save $1,000 oninstallation,
or visit www.newshowerdeal.com/fl
media

GENERAC Standby Generators. The
weather is increasingly unpredictable.
Be prepared for power outages. FREE
7-year extended warranty ($695 value!)
Schedule your FREE in-home assess-
ment today. Call 1-855-708-4101.
Special financing for qualified cus-
tomers.

Up to $15,000.00 of GUARANTEED
Life Insurance! No medical exam or
health questions. Cash to help pay
funeral and other final expenses. Call
Physicians Life Insurance Company-
844-721-1875 or visit www.Life55plus
.info/flma

Become a Published Author. We want
to Read Your Book! Dorrance
Publishing-Trusted by Authors Since
1920. Book manuscript submissions
currently being reviewed. Call for Free
Author’s Guide 1-844-218-1247.
http://dorranceinfo.com/florida

(Thinking of)
Advertising
in the
Recorder?

For more
information
call
(904) 285-8831
to speak with
a Sales Rep. today!
. J

FREE IN-HOME
DESIGN CONSULTATION
CALL TODAY

%WM%W 150 YEARS OF EXCELLENCE

ENJOYING ANEW SHOWER
IS EASIER THAN YOU THINK

national fadvertisingnetworkis

I SO N STF T

Wants to purchase minerals and other oil and gas inter-
ests. Send details to P.O. Box 13557 Denver, Co. 80201

VIAGRA and CIALIS USERS! 50 Generic Pills SPECIAL
$99.00 FREE Shipping! 100% guaranteed. 24/7 CALL
NOW! 888-445-5928 Hablamos Espanol

Attention: If you or a loved one worked around the
pesticide Roundup (glyphosate) for at least 2 years & has
been diagnosed with non-Hodgkin’s lymphoma, you may
be entitled to compensation. 855-341-5793

Protect your home w/home security monitored by ADT.
Starting at $27.99/mo. Get free equipment bundle includ-
ing keypad, motion sensor, wireless door & windows
sensors. 833-719-1073

Train online to do medical billing! Become a Medical Of-
fice Professional at CTI! Get trained & certified to work in
months! 888-572-6790. (M-F 8-6 ET)

Life Alert. One press of a button sends help fast 24/7! At
home and on the go. Mobile Pendant with GPS. Free first
aid kit (with subscription.) 877-537-8817 Free brochure.

Hearing aids! Bogo free! High-quality rechargeable Nano
hearing aids priced 90% less than competitors. Nearly
invisible! 45-day money back guarantee! 833-669-5806

The Generac PWRcell solar plus battery storage system.
Save money, reduce reliance on grid, prepare for outages
& power your home. Full installation services. $0 down
financing option. Request free no obligation quote.
1-855-270-3785

Donate your car to kids! Fast free pickup running or not
- 24 hour response. Maximum tax donation. Help find
missing kids! 877-831-1448

BATH & SHOWER UPDATES in as little as ONE DAY! Afford-
able prices- No payments for 18 months! Lifetime war-
ranty & professional installs. Senior & Military Discounts
available. Call: 855-761-1725

o W - Tdall

Fino Out Asout THE

POWER

OF ADVERTISING

1102 A1AN., Unit 108
Ponte Vedra Beach, FL 32082

904.285.8831

To inquire about placing
an ad in this section,
call 579-2154

HughesNet Satellite Internet — Finally, no hard data limits!
Call Today for speeds up to 25mbps as low as $59.99/mo!
S75 gift card, terms apply. 1-844-863-4478

GENERAC Standby Generators. The weather is increas-
ingly unpredictable. Be prepared for power outages. Free
7-year extended warranty (5695 value!) Schedule Free
in-home assessment. 1-844-334-8353 special financing
if qualified.

AT&T Internet. Starting at $40/month w/12-mo agmt.
1 TB of data/mo. Ask how to bundle & SAVE! Geo & svc
restrictions apply. 1-888-796-8850

Eliminate gutter cleaning forever! LeafFilter, most
advanced debris-blocking protection. Schedule free esti-
mate. 15% off Purchase. 10% Senior & Military Discounts.
Call 1-855-995-2490

Dental insurance- Physicians Mutual Insurance Company.
Covers 350 procedures. Real insurance- not a discount
plan. Get your free dental info kit! 1-888-623-3036 www.
dental50plus.com/58 #6258

Directv Now. No Satellite. $40/mo 65 Channels. Stream
news, live events, sports & on demand titles. No contract/
commitment. 1-866-825-6523

Attention oxygen therapy users! Inogen One G4 is capable
of full 24/7 oxygen delivery. Only 2.8 pounds. Free info
kit. Call 877-929-9587

DISH TV $64.99 For 190 Channels + $14.95 High Speed
Internet. Free Installation, Smart HD DVR Included, Free
Voice Remote. Some restrictions apply. Promo Expires
7/21/21.1-833-872-2545

New authors wanted! Page Publishing will help self-
publish your book. Free author submission kit! Limited
offer! 866-951-7214

REACH 20 MILLION HOMES

NATIONWIDE WITH ONE BUY!

WE'RE
ALL
EARS

Questions?
Comments?
Story Ideas?
Let us know

how we're doing.

1102 ATA N., Unit 108
Ponte Vedra Beach, FL 32082
904.285.8831
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The Classifieds

measuring up fo your
expectations one ad at a time.

Are you searching for a better job or a

more reliable car? Have you outgrown your
apartment? Are you looking to get rid of

that old couch and chair sitting in your
garage? Whether you're buying or selling, the
classifieds has it all. From automobiles and
employment fo real estate and household
goods, you'll find everything you need in the
classifieds.

Put the classifieds to work for you, and inch
even closer fo your goals.

Recorder

1102 ATA N., Unit 108 « Ponte Vedra Beach, FL 32082

904.285.8831

GENERAC
e —— |

Prepare for unexpected
power outages with a
Generac home standby
generator

REQUEST A FREE QUOTE!
844-334-8353
7-Year Extended Warranty*

FRE A $695 Value!

Offer valid February 15, 2021 - June 6, 2021

*To qualify, consumers must request a quote, purchase,
install and activate the generator with a participating dealer.
Call for a full list of terms and conditions.

Special Financing Available
Subject to Credit Approval

Check out our TV Magazine

aMg cmwwdag i Rder
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We Carry
- — The Best
| Brands

Our Family Serving Yours! ‘
If you are looking for experienced
HVAC system repair and installation experts
in Northeast Florida,
you have come to the right place.
At Creeks, our Customers Come First!

SPECIALIZING IN HOME COMFORT
With over 34 Years of experience in the manufacturing, design,
T hat cwe customess P J J

application and service of residential and commercial comfort
5@% about us... systems, Creeks is equipped to provide all of your comfort needs!

Creeks Air responded to a need for service quickly and pro-
vided follow up with recommendations through an email
with multiple options. After deciding on buying a new air
conditioner, the installation was professional and easy to
schedule. From the service technician to the installers to the
communication from the office, it appears that Creeks air has
a great team.Five stars all the way. - B.M.

Great products at a fair price, installed by real
HVAC professionals. - W.P.

| am extremely pleased with the quality of service | received

The staff is professional and took the time to explain my ser—. 5@”/&/7 CSZ gc’%ﬂ/)«g’/ @W@ZM% W;
vice process. | highly recommend them. - V.C.
i o m/ 5&(/&2@@1@4@7 ateas.
904.230.7840

service@creeksair.com
51 Hudson Way, Suite 1, Ponte Vedra, FL 32081




