providencemedia

DIGITAL MARKE] ]\t

As a trusted media leader for 45 years, Providence
Media is here to help with affordable, results-oriented
solutions. Through our expansive digital network
and resources, we can offer customized marketing
communications at almost any budget.
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used social media
worldwide in 2021,
and that number is
projected to increase
to almost 4.41
billion by 2025

VIDEO

83%

of internet users
view digital
videos at least
once per month

PODCASTING

1%

of internet users
listen to digital

INSTAGRAM
audio content

at least once 440/0

per month of people
use Instagram

weekly to shop

Running a digital only marketing strategy? Want a 2-pronged approach coupled with print advertising?

PROVIDENCE MEDIA HAS YOU COVERED!
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WEB DISPLAY
ADVERTISING

WEBSITES & NEWSLETTER

providencemedia

Our Hey Rhody Newsletter is received by
8,000+ subscribers multiple times per week.

Website display advertisements purchased
through Providence Media will be featured across
all 4 of our websites. This gets the advertisers a
statewide reach with one purchase.

ProvidenceOnline.com
TheBayMagazine.com
SoRhodelsland.com
HeyRhody.com
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COVID-19 Rhody Resources
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WEBSITES

AVERAGE

46,852

UNIQUE VISITORS

Average is per
month in 2021

AVERAGE

13,308

PAGE VIEWS

Average is per
month in 2021

3,633,711

TOTAL AD IMPRESSIONS

Total impressions
received by ad
campaigns in 2021
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NEWSLETTER

18-24
25-34
35-44
45-54
95-64

AVERAGE

31%

OPEN RATE

percentage of
subscribers
who open our
newsletter often

AGE RANGE

I 56.5% FEMALE

35.3% MALE

<0.1% OTHER IDENTITY
B 8.2 UNKNOWN

Specifications:

All display advertising design is complimentary
and can be used throughout all Providence Media
titles. Additional fees may apply to use design

in non-Providence Media products. See your
marketing manager for details.

Newsletter & Web:

300x250px
(Inline Rectangle)

Web:
300x600px
(Wide Skyscraper)

WEBSITE DISPLAY ADVERTISING

Inline Rectangle 300 x 250px: $10 CPM
Wide Skyscraper 300 x 600px: $15 CPM
CPM: Cost per 1,000 Impressions

HEY RHODY NEWSLETTER

Inline Rectangle 300 x 250px: $125/Run*

Full Width 600 x 250px: $200/Run*

*Run = 4 Newsletter Days. To be used within 30 days of

purchase date and scheduled at time of purchase

Newsletter

600x250px
(Full Width)
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SOCIAL
MEDIA

PROVIDENGE MONTHLY
STATISTICS REACH st
rovidence Media maintains a i el
focial presense for all four of 87’000+ 68’500+
our publications: Hey Rhody,
Providence Monthly, So Rhode FULLUWERS/PAGE LIKES

Island, and The Bay Magazine. FACEBOOK INSTAGRAM

Aggregated here are pertinent 10’500_'_ 12’000_'_

statistics for the individual

pages as well as for Providence

Media as an entity.

WOMEN
0
FACEBOOK PAGE LIKES 12%

Across our 4
Social Channels

INSTAGRAM FOLLOWERS

TOP AGE RANGE
A FACEBOOK INSTAGRAM
Social Channels 35-45  25-35
TWITTER FOLLOWERS TUP REACHED
e ) CITIES
Social Channels P(?:X:qg?;ﬁE
WARWICK

PAWTUCKET

S0 RHODE ISLAND
REACH S5y Contens from che poge

FACEBOOK INSTAGRAM

32,000+ 11,600+

FOLLOWERS/PAGE LIKES

FACEBOOK INSTAGRAM

3,900+

10,000+

TOP AGE RANGE

FACEBOOK INSTAGRAM

39-05  30-50

TOP REAGHED
CITIES

WARWICK
NORTH KINGSTOWN
NARRAGANSETT
PROVIDENCE

the

Bay

THE BAY MAGAZINE
NEWLY LAUNCHED
REACH &5y Contens from che pose
FACEBOOK  INSTAGRAM

2,700+ 1,600+
FOLLOWERS/PAGE LIKES

FACEBOOK INSTAGRAM

2,100+ <1,000+

WOMEN

81%

TOP AGE RANGE

FACEBOOK INSTAGRAM

39-45  25-9%

TOP REAGHED
CITIES

WARREN
BRISTOL
BARRINGTON
EAST PROVIDENCE

Hey

Rhody

HEY RHODY
REACH S5y Contens from che poge

FACEBOOK INSTAGRAM

22,800+ 36,200+

FOLLOWERS/PAGE LIKES

FACEBOOK INSTAGRAM

1,100+

10,100+

TOP AGE RANGE

FACEBOOK INSTAGRAM

39-04  25-44

TOP REAGHED
CITIES

PROVIDENCE
CRANSTON
NORTH PROVIDENCE
JOHNSTON



Sponsored Content

80 So Rhode Island
Published by Hootsuite @ - January 29 at 11:01 AM - @

Looking to refresh your living space? We spoke with Perfect Touch

Interiors for 6 practical ways to update any room! [=] .. &

https://heyrhody.com/.../refresh-your-living-spaces-with...

SPONSORED CONTENT PACKAGE

Refresh Your Living Spaces with 6 Designer Tips: Perfect
Touch Interiors owner and designer offers practical wa...

7,603 3 1 +3.1x higher 5
People reached  Engagements  Distribution score LR LS

The Bay Magazine pyp Providence Monthly

Published by Hootsuite @ - February 23 at 11:02 AM - @ Published by Hootsuite @ - April 19, 2021 - @
Providence Streets Coalition unites our community to improve
safety, equity, sustainability, and quality of life in PVD through
streets built to share. From walking to biking and even
skateboarding, read how they are advocating for people-friendly
streets. §§ . e= X

http://ow.ly/iLmo50Epp3P

Founded by a group of friends, TERPS is taking the stigma out of
choosing cannabis with an education-focused staff that goes
through extensive training to best help customers navigate the new
terrain of purchasing cannabis products and finding the strain that
works for them. Read more about Terps below.

Qadult 21+ use only
https://heyrhody.com/.../terps-takes-the-stigma-out-of...

M E D I A Websites | Newsletter | Instagram | Facebook

RATE PRI IN 350 word article copywritten to suit by our
editorial team featured on our home page for y
ley Rhody
@ Published by Hootsuite @ - September 16, 2021 - @

1 month, published (abridged) in newsletter ‘ A _
A member of the Aquinnah Wampanoag tribe, performing-
1X during the fil‘St Week Of Publishing With songwriter Thea Hopkins’ describes her music as “Red Roots

Americana,” and you can hear her unique folk sound at Roger

|- A4
PROVIDENCEONLINE.COM
Providence Streets Coalition Puts Safety First with
People-Friendly Roads

HEYRHODY.COM
TERPS Takes the Stigma Out of Choosing Cannabis: This

Providence Monthly
Published by Sascha Roberts @ - December 17, 2021 - @

PVD
PVD Providence Monthly

Check out this festive comedy variety show from our frequent Published by Sascha Roberts @ - February 11 at 11:40 AM - @

contributor Chuck Staton and his co-host Brad! Click the link for
more info. 4 @ @
https://www.facebook.com/events/225396913002443

% G0k 0 DS @
BEST CHRISTMAS
SHTOW FVER |
&¢,

providencemedia

TESTING 1-2-3 makes it easy for anyone to get regularly tested for
sexually transmitted infections (STls) and HIV. Click the link below to
learn more about how to get tested at the lab of your choice without
a trip to the doctor’s office! Brought to you through our partnership
with the RI Department of Health.

Williams Park on Sunday, September 19 at 5pm. Click the link for

link to full article, icle sh movenfot
SPONSORED POST ADVERTISING b

www.testing123ri.com/

Posts are to be built with content provided by the advertiser. within the month of publishing.
Any custom writing by Providence Media’s in-house staff will

require a $50 Minimum Surcharge —m

Facebook: 3250 all 4 accounts, 1 post/account

SUN, DEC 19, 2021
Chuck and Brad's Best Christmas Show Ever @ The
Comedy Connection, RI

East Providence

37 people interested

EASY AS 1-2-3!

PROVIDENCEONLINE.COM
TESTING123RI.COM

Instagram: 3150 all 4 accounts, 1 post/account
A Reinvented PVDFest Returns with Arts Programming

Custom pricing available for individual pages R E E I_ c 0 N T E N T P A c K AG E TSt

Sponsored Content Package & Custom Reel

VERTIGAL \”DEO [REELS 8 STOR|ES] The Reel Content Package includes everything

INSTAGRAM REELS from the Sponsored Content Package with a i/
With the release of Instagram Stories and Reels video addition. Take advantage of the savings REAL ESTATE PACKAGE l'
the algorythm is favoring this new content by not only getting your custom Video & share . | l<
g . . . . Websites | Newsletter '
type. Utilizing this tool can help you to reach (see left for details) but the sharing portion I Facebook L
lt\ill(:)i;erzn%ﬁg: lerlifilltos viewership well beyond your follower count. includes any three of our social media channels seagtam | Faceboo | N
cogntent Reel”15, 30, or 60 second video for increased exposure. Our full web based offering Q
_m for real estate agents. An “\(
Single Custom Shot & Edited Video $200 impactful way to highlight one m
. . . i of your properties to a state-wide N
Consultation and planning with a member of our digital team di p ently disolaved i
followed by an on site shoot day. Resulting in a fully edited andience. Frominently cisprayed i ' o EPRINTY
. . . . the Hey Rhody Newsletter with a iy
vertical video that the client can use on Reels or Stories. o o ‘
RHUDY HEAL ESTATE large photo and listing info, home ; |
) page placement on all 4 websites ’
Custom Video & Share Newsletter for a month, five IG stories on
Custom vertical video that will be originally posted on one the handle & dates of choice, and
. . . ; . For real estate agents. A new way to 2
or multiple of our social channels. Since this content will be hiehli : shared on all 4 Facebook pages
. « . - .. : ighlight one of your properties to a : .
originally posted “from Providence Media” our Digital Media Rhode Island audience. Prominentl (Using the Rhody Real Estate link J
Manager will have “Final Cut” on the video. Advertiser can . . ) y from websites). : !
. . . . displayed in the Hey Rhody Newsletter . |
share the post and will receive full rights to video 2 weeks after . D = ,
inall blished with a large photo and listing info. _—
originally pu : Newsletter full run: e
Providence Monthly | Hey Rhody 500 eacs | annmona rons 125 Package include a full run: 4 Newsletcers ANEWSICEEES
So Rhode Island | The Bay 3250 EACH | ADDITIONAL FOR $100 —m —m 9" = opleptint 31! -
This month’s #rhodygem v° int5 Enjoy private, by hwn%(;:i:-l, Ssteps
salem iles g custom-built N@tmk;t Ca(:—t of
140 5 0 from mewatel?;glee l:umstick\“'illage,




80%  SOME OF OUR GUESTS S0 FAR...

of podcast
listeners stay
tuned in for
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Q most or all of the ; t ==
episodes they ‘ . n' !
S SPONSORSHIP & PRODUCTION [ i a3 p
) EROREEEE : The Black Leaf Tea " KRISTEN ADAMO ! : 5 LORI KETTEL
_9 & Culture Shop ) | Go Providence H%\ 3 2| PVDonuts
= Hey Rhody Podcast . |
O 0
Nl Big Love for the Smallest State 0 - A= heS.
o . SANJIV DHAR o
OVER DOWNLOADS 30000 o 75,00 R 4
$50,000 to 75,000 R::zi 3 5 ]f”
annually and 32% A !
A deep dive into the Ocean State. Taking a granular look of thos}t:, making I({:hﬁslf)a DA‘”Dd& Mlle N(M a II.)UIS, & VICTUR
into the people, places and everything in between that $75,000 to abob & Curry Groundswe H\'R : api’s Coquito
o ) 100,000 listen to = =
inspire such big love for the smallest state. Northern odcasts dail
RI born and raised, Hey Rhody hosts Sascha Roberts l()Ed' 2 h})’

and Nick DelGiudice bring a love of Providence bars,
photography, design and years of experience in the service

Every 1’s Chef

industry to their weekly convos with local icons dishing

on all things Rhode Island. Hey Rhody Podcast is an 540/[]

|
ROSCOE GAY
|

ASHER SCHOFIELD

Frog & Toad

CHUCK STATON

Podcaster/Producer

extension of the Providence Media magazines you already

know and love. podcast consumers
say that they
are more likely .
to consider the

brands they hear L ‘ LAURA AFONSO

advertised on .
Buns & Bites

podcasts Pinkie Swear
(Edison Research) Russillo Real Estate

32%

of people listen to
podcasts monthly
(Edison Research)

22% Bk ~“ |

of people listen to

podcasts weekly W o MARK HELLENDRUNG

(Edison Research) HR_Q Narragansett Brewing Co. + MANY MORE

RATES ARE PER EPISODE

30 Sec 45 Sec

Pre-Roll $50 $55
MANYA RUBENSTEIN

Industrious Spirits Mid-Roll $40 $45
Company End-Roll $20 $25
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PHOTOGR

RATES & PRICING

Providence Media offers packages from

> Best Scenic Drives

its award winning in-house photographer: > s Aot

> Cozy Cool Spots to Try

The 2021 RIPA Photographer of the i
Year Nick DelGiudice. With years of
experience in editorial photography Nick

providencemed

can handle any subject type required:
Portraits, Corporate Headshots, Food,
Drink, Real Estate, and more.

All photo packages include one round of baseline
edits, then a proof sheet where the client can choose
selections from proofs, followed by a second round of
finer edits. Client is given full rights to use the final
high-res photos in any way that they choose.

Corporate Headshot(s)
Shot on a seamless black or white backdrop in our

studio. Subject receives 2 fully edited photos.

Full seamless backdrop “pop-up”
set with lighting at your location.
Min. 10’ x 10’ space needed.

Restaurants

Photographer will come to you. Client is expected to
have at least 5 dishes and 2-3 cocktails ready for shoot.
purchase includes up to 10 fully edited photos.

Portrait Session

Photographer will come to you. 1.5 hour maximum
shoot time. Full portable portrait lighting setup.
Purchase includes up to 5 fully edited photos.

Custom Packages

B, There are (til) plenty

Al ’l

of ways around Rl to enjoy
the spookiest month

Design Week RI 2020 | Ad Agency on WFH | PPAC’s New Facade | World of Esports Explored

+ Rhody Gem | Pet Adoption 101
PRO
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> Sparkle in Pink for afilse
> Olneyville RecordingSiftio
> Rolled Oatsto Go =

= =
Shop Small Everyday | Thanksgiving To-Go/[ipHotel ATt Strapless Masks . ot
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FEATURING: COVID-Ready Restaurant Guide MEIE

HeyRhody

PLUS: Iconic RI

10 Eateies Serving Locals

Go-To Gift Guide | Red & Green Inspiration

| Local Reads | Magical Dining

PLUS: Meet the Leading Ladie

Rhode Island




